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SAGINAW (MICH.) LUMBER HOME CENTER 


What's New in Store Design 


Examples of the “Home Center” concept for lumber and building product 


dealers—including architectural and store planning tips—page 22 
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No. 1159, Tubular z 
Lock. Solid brass or at — \ ie leade rs 
aluminum trim, with 2” a b> J 
diameter roses. New i 


safety strike. ~o " a / fro m 


No. 1100, New the leading 


Single Bore Lock, with 
solid brass or alumi- 
num trim, 1%” diame- 


ter roses. combination tot 


mafl 
im 


door lock line 


‘DEXTER 


DEXTER LOCH DIVISION 
Dexter Industries, Inc., Grand Rapids, Michigan 


No. 1100 In Canada: Dexter Lock Canada, ltd., Guelph, Ontario. In Mexico: Dexter Locks, Plata Elegante, 
S.A. de C.V., Mexico City. Dexter Locks are also manufactured in Sydney, Australia; Milan, Italy 


and Porto, Portugal. 


No. 1102, Alumi- 
num knob and lever, 
1” x 3” stainless steel 
escutcheons with 
weather resistant 
brass or aluminum 
finish. 


- 


No. 2116, Tubular 
Key Lock, with solid 
brass or aluminum 
trim, 1%" x 41%” 
escutcheons. 


&. 








All Dexter combination 
door locks are designed 

for use with: 
No. 80 Dialmatic Deor 
Closer with exclusive 
fingertip dial closing 
speed regulator. Built-in 
power assist for positive 

latching. 

No., 45 Spring-Chain 
- Door Stop — to prevent 
WORLD'S LARGEST MANUFACTURER OF LOCKS FOR SCREEN AND COA » NATION DOORS accidental over-opening 


fo} ae lolol a 




















SSTLINE Removable Double-Hung windows have the exclusive CRESTLINE Stacking Awning windows permit hundreds of window 
maflex weatherstrip which makes for easier removal of sash and combinations. Sash are fixed or roto-operated, with 90° opening. Both 
imum weathertightness. They go well with picture windows. Crestopane insulating glass and single glazing are available. 


Crestline 
windows 


mean more 


profits 


With Crestline Millwork you can buy 
right and sell right—against any other 


PSTLINE Removable Slideby windows can be used in any room for beauty and economy. ventory of window units and other 
glide smoothly on nylon in aluminum tracks, and remove easily for cleaning or painting. quality millwork. This means vou can 


brand! Crestline maintains a big in- 


buy straight or mixed carloads and truck- 
loads—and get faster delivery! 


One-source buying from the Silcrest 
Company cuts your paperwork. gives 
you better service and profit. Quality- 
wise. Crestline has no peer. Your cus- 
tomers will demand Grestline for better 


home values. 


Interested? Write todav! Make us show 
vou why Crestline Millwork means more 





profits for you—as it has for many 





others. 





Get the complete line of 
CRESTLINE MILLWORK 


from your Crestline distributor 
STLINE Casement windows make any home elegant. Roto-operated sash open effort- 


y on nylon-bearing hinges, are secured by ejector latches. Crestopane insulating glass or 
e pane available. Screens are factory applied. 


C neilline elon 


Manufactured by The Silcrest Company, Wausau, Wisconsin 
Member Ponderosa Pine Assn. /NWMA /Union Label 
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Additional profits from 


REYNOLDS Do-/t-Yourself ALUMINUM 


with new 


Double Channel Track Sets 
for sliding doors 








Your Do-It-Yourself Aluminum profit 
opportunities are bigger with new Double 
Channel Track Sets. Home craftsmen will 
find them ideal for sliding doors in all kinds 
of cabinet work. Masonite, glass and ply- 
wood all fit perfectly in the 14 and 44 inch 
channels. 

Give prominent display to new Double 
Channel Track Sets. Talk up its uses... 
show how easily it works. You'll be sup- 
ported by national advertising—aimed at 
26,000,000 people... your Do-It-Yourself 
prospects included. 


REYNOLDS 
Do-it-Yourself 


ALUMINUM 


Reynolds Metais Company, Louisville 1, Ky. 
Watch Reynolds All-Family Television Program “DISNEYLAND”, ABC-TV. 
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American Lumberman and Building Products Mer- 
chandiser is published owese other Monday by Amer- 
ican Lumberman, Inc., 139 N. Clark St., Chicago 2 
Ill Subscriptions: one year, U. S. and Canada, $5 
(26 issues), $8 for two years, $10 for three yous. 
Foreign, $20 for one year. Single current mr, 50¢, 
back copies, $1, except Dealer Products File ich is 
$2. Entered as second class matter October 2, 1946 
at the Post Office at Chicago, Ill., under the Act of 
March 13, 1879. Copyright © 1957 ‘by American Lum- 
berman, Inc. 
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Clark St., Chicago 2, mer Vance Publications 
are HOME Maintenance oa’ FOON 
PACKER, WOOD & WOOD SRoD CTS and MODERN 
BEAUTY SHOP. 
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The Authority on Lumber and Buliding Materiais 


Contents 


What's New in Store Design— 


The “Home Center" Plan 
Outstanding example in pictures. 


October 28, 1957 
Issue No. 3633 


Home Center is Builders’ Paradise ore 
Details of Saginaw (Mich.) Lumber Home Center, 
opened this month . . . merchandising coordinated by 
American Lumberman. 


Store-Warehouse Becomes One Selling Area 
Light, color and feeling of spaciousness are characteris- 
tics of this store remodeling for Illinois dealer. Glass 
partitions tie showroom to warehouse. 


Good Store Design 
Here's the first step to good merchandising—as told 
by James L. Lindenberger, Chicago architect and con- 
sultant to American Lumberman. 


Six Major Areas in a Modern “Home Center" 
Check these against your own layout 


How to Merchandise Your Store 
How to use your available space for maximum effi- 
ciency at minimum cost, by Paul Ergang, store planner 
and merchandising authority. 


New "Home Centers" Scheduled for Completion in ‘58 
Preview of four advanced store designs now in planning 
stage by lumber and building product retailers — in 
Texas, Connecticut, Calli cane and Ontario, Canada. 
Designs by James L. Lindenberger. 


Features 


Industry in Search of a Name 
Everybody's doing it—AL editorial. 


Who Will Make Components? 


Dealer? prefabber? manufacturer?—AL editorial. 


Treated Lumber in Packaged Lots 
Pictures show loading and unloading of package ship 
ments of penta pressure-reated lumber, boards and 
dimensions, including package sizes. 


Rural Dealer Licks Price Competition 
Service brings dairymen customers back to Nebraska 
dealer. Here's his formula for getting and keeping 
farm customers. 


Departments 


Newscast New Equipment 
News Sales Aids 

Editorial Page New Literature 
Manufacturers News What's New Coupon 
New Products Classified Ads 
What's Your Answer Advertisers’ Index 





extra flair for your home... 


Cabinet Hahdwahe 


BRASS—with black trim 
BLACK—with gold trim 
COPPER—with black trim 


Add distinction to any 
room of the house... 
use on cabinets, 
built-ins, furniture, 
and lightweight 
interior doors. 


A-529-H Knob 
A-513-3 Plate 


above actual size 


Select knobs and plates in others one-half size 


matching or contrasting fin- 
ishes... Polished Chromi- 
um, Satin Copper, Polished 
Brass, and Ebony Black. 
Use knobs alone or with 
backplates for most pleas- 
ing effects. 


A-529-H Knob 
A-511-18A Plate 


A-424-H 
Pull 


A-3301-D Knob 


Pulls applied in various po- 
sitions for unique ‘‘Deco- i : - 
rator” effects...custom ; 
styling to your individual 4 
taste! | z A-7636-H 
i 7 Hinge 
Ask your Amerock dealer 1 A-3040 
or write... Mg Hinge 


See us at 
THE NATIONAL RETAIL LUMBER DEALERS’ EXPOSITION 


nie oy 


Tle ak i ti 


Amerock eye appeal 
helps you build sales 


Your customers’ eyes will be captured by the 
functional elegance of the Amerock Contempo- 
rary advertisement at left appearing in: 


Better Homes and Gardens Home Building Ideas 
House Beautiful’s Building Manual 
Home Modernizing Guide 


To identify your store with this powerful 
national advertising, cut out the ad and display 
it in your window. Newspaper ad mats and 
TV-radio announcements are included 

free when you 


order attractive Amerock displays! 





Amerock Contemporary Display No. 24 


Contemporary cabinet hardware 
sells fast when displayed in your 
store on attractive Amerock 
displays. Extra hardware for 
resale returns more than the full 
dealer investment on every 
Amerock display. Order 

from your Amerock 

wholesaler today. 


SELL Quality... 
SELL 


BOOTH 949 AMEROCK CORPORATION, Rockford, Illinois 


fi 





NEWSCAST 


LATE AND IMPORTANT Developments of the Industry 


1958 OUTLOOK FAVORABLE FOR NEW HOME BUILDING. 


Housing starts. reached a total of 1,329,000 in 1955, 1956 brought a decline 
of 210,000 new starts. Starts this year have been off but small improvement 
has been recorded since July. The August annual rate finally reached 
1,010,000 units. 

Our preliminary estimate for 1958 is that there will be a gain in the 
neighborhood of 10% to 12% in units, and a sizeable increase in dollar volume 
eee a healthy added $1 billion. The trend will be to more semi-custom homes 
rather than tract building. In Los Angeles County, for example, customs are 
now outselling mass produced homes nearly 4 to l. 

















STRONGER MARKET FOR MATERIALS IN 1958. 


With the improvement in residential building and a further growing in 
remodeling sales, the supply-demand position for building materials should 
strengthen next year. 

Production has been down for many materials this year. Typical examples: 
softwood lumber, 8%; hardwood flooring, 19%; millwork 5% to 20%; insulating 
board was down sharply. Fir plywood and hardboard showed small increases. 

Price changes have been limited, the increase from July 1956 to 1957 being 
only 1%. Lumber prices were down on the average 11%, fir plywood was off 10%. 
The only other item to show a price decline was plumbing fixtures, 4%. 

Price increases were led by asphalt roofing, 7%; paint, 7%; finish hardware, 
6%; and portland cement, 5%. 




















STORE FIXTURES DON'T DETERIORATE; THEY BECOME OBSOLETE. 


Changes in store layout, fixturing and display is a normal and constant 
thing in retailing, so the Super Market Institute is proposing to Internal 
Revenue that more rapid write-off of store equipment be allowed for tax 
purposes. The Institute is now preparing data to back up their plea. 








THE 2-FT. SIZE LUMBER PACKAGE IDEA IS NOT DEAD. 


Despite prevailing preference from NRLDA materials handling committee for 
4-ft. lumber packages rather than smaller, more flexible and modular 2-ft. 
units, at least one large mill plans to offer the smaller packages this winter. 

Among other advantages, the 2-ft. unit can be loaded in box car in a pattern 
which eliminates necessity for tight strapping. (Excessive strapping 
pressure on green lumber packages sometimes damages center boards during 
Shipping.) A reprint of an exclusive AL article on 2-ft. system is available. 

Another unique materials handling proposal is to use plywood stapled on 
ends of unitized lumber! It is claimed that the plywood idea offers maximum 
protection against shifting in the car, plus insurance against end-checking. 























LEGISLATIVE HEADLINES FOR '58 -- WAGE-HOUR, PACKAGED MORTGAGES. 


Twenty-eight retail associations affiliated with National Retail 
Association are intensifying their drive to preserve the Wage-Hour Act's retail 
and service trades exemptions, which is said to be the No. 1 legislative 
problem in 1958 affecting retailers. 

On another front, new efforts are being made to pressure the FHA into 
dropping "rapidly wasting assets" such aS appliances and carpeting as part 
of Federally-insured mortgages. The building industry must continue to point 
out the advantages and necessity to the home buyer of the complete 
mortgage package. 























(news continued on page 8) 
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NEWS... 





BUILDING 


Improved September 


September construction was 1% 
higher than August and 4% above 
September 1956, according to reports 
from the Commerce and Labor De- 
partments. New home building de- 
clined 8% from last September. 


F. W. Dodge Report 


Residential contracts for future 
building in August totaled $1,283,- 
513,000, an increase of 5% over August 
1956, F. W. Dodge reported this week. 
A substantial gain in contracts for 
multi-unit dwellings more than offset 
the 1% decline noted for one-and-two- 
family houses. 

Total construction was $2,817,966,- 
000, a decline of 5% under the same 
month last year. The big drop-off came 
in heavy engineering which was down 
34% from August 1956. Commercial 
manufacturing, educational, hospital, 
and religious buildings, all registered 
gains over a year ago. 


Housing Desires are BIG 


The appetite for deluxe housing is 
apparently boundless among American 
housewives, if the 100 delegates to a 
recent Congress of Better Living are 
any criterion of housewives at large. 

Coming from 93 different cities to 
the Washington conclave, the women 
said they wanted: 

eA custom-designed home, not a 
speculative builder’s house. 

eA rolling lot, minimum of 100’x 
100’ in size, on a dead-end street. 

e Two king-sized bathrooms. 

e A family room plus a basement. 

e High-ceilinged living rooms, with 
exposed beams (despite 10% added 
heating costs, they said). 

e Better heating systems than gen- 
erally provided today. 

Split-level and ranch styles were 
preferred by the delegates. 


HIC Signs 28 


Only one week after announcement 
of its program, the Home Improvement 
Council reported that 28 firms have 
signed up as participants. Eight lumber 
dealers were among the first to join. 

The new program will be launched 
January 1 with consumer magazine 
publication of entry blanks for a year- 
long, $125,000 homeowner’s contest. 


S & L's Fall Meeting 


Speakers at the fall meeting of the 
National Savings and Loan League at 
San Francisco last month generally 
agreed that the level of home building 
over the next several years would re- 
main close to the one million dwellings 
predicted for 1957. Other opinions: 

The mortgage prospects. Harold P. 
Braman, executive manager of the 
League, said getting a mortgage would 
be somewhat easier but he stated that 
“the time has passed when a home 
could be purchased with little or no 
cash as a down payment. It is vitally 
important that families planning to 
buy homes begin now a systematic 
saving.” 

Interest rates. Dr. E. S. Shaw, head 
of Stanford University’s department 
of economics, predicted interest rates 
would remain high but at present 
levels in 1958. 
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KITCHEN cabinets are extremely simple 
to cut out with minimum shop tools. Tex- 
ture I-I1, rabbeted every 4", serves as 
guides for shelves and drawers. Doors are 
pre-finished hardwood plywood. 


Hotpoint Kitchen Program 


Hotpoint Co. and the United States 
Plywood Corp. will announce a new 
kitchen promotion program during the 
NRLDA Exposition, November 4-7 at 
Philadelphia. 

The joint venture has as its basis 
customer-assembled kitchen cabinets 
made from materials sold by every 
lumber dealer. Under the plan, retail- 
ers would fabricate cabinets parts and 


sell them for both remodeling and new 
house construction. 

The cabinets are said to be simple 
to cut out economically. Basic materi- 
als are Texture 1-11 with the rabbets 
being used for slides on shelves, draw- 
ers, 4” plywood for backs of shelves, 
drawer bottoms and doors of 4” pre- 
finished hardwood plywood laminated 
to %” Novaply. 

Interested retailers will sign up as 
a Hotpoint Lumber Dealer Specialist 
by contacting their local Hotpoint dis- 
tributor. A franchise will be given to 
dealers with financial responsibility 
and demonstrated sales ability. 

Retailers joining the program will 
be required to set up in their store 
a model kitchen of minimum size com- 
plete with the new Hotpoint assemble- 
it-yourself cabinets. These will include 
an over cabinet, sink cabinet, dishwash- 
er, a refrigerator cabinet, a built-in 
surface section cabinet, and a disposer. 
No further appliance inventory is re- 
quired unless warranted by volume 
sales. 

As part of the program, the dealer 
will be offered an opportunity to at- 
tend schools on the kitchen business 
held by the local Hotpoint distributor. 
The training will include designing, 
estimating, drafting, color styling, 
selling and merchandising. 

Part of the Hotpoint program is a 
financing plan for the dealer to offer 
his customers. It is on a non-recourse 
basis and the details are as follows: 

10% minimum down payment 
$20 minimum monthly payments 
5 years maximum maturity 

Charges are 6% yearly up to $2,- 
000, 5% % from $2,000 to $3,000 and 
5%% over $3,000. 

Hotpoint will encourage the pro- 
gram, especially for remodeling. They 
will point out to dealers that only 
they can give one-stop shopping for 
kitchen remodeling. Most kitchen jobs, 
they note, sell new floor coverings, 
lighting fixtures, wall and ceiling ma- 
terials in addition to cabinets and ap- 
pliances. They stress a lumber dealer 
is in a position to estimate the total 
cost of the job because he can sell all 
the materials. 

The cabinets have furniture-finished 
plywood doors because Hotpoint has 
recognized the popularity of wood cab- 
inets and because of the trend to fam- 
ily rooms fully paneled. Under the 
plan, kitchen cabinets and wall panel- 
ing in the family room can be matched 
perfectly. 

(continued on page 16) 
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FORECAST 


BIGGER 
BUSINESS 

FOR DEALERS | 
WHO STOCK |, 


CLOUD’S 


4lkkxwoe® 
OAK FLOORING 


M @] R E B U S I N e Ss Ss e e e Majority-wise, today's home buyers are insisting upon oak flooring 


for beauty and permanency. It's a recognized fact that Cloud's 
Lockwood Oak Flooring protects health, too, whether installed 
over slab or wood sub-floors. And it never goes out of style! 





























B E T T E sa B U Ss ! N E Ss Ss e e e Quality products attract builder accounts that are more desirable 


to the dealer. The success of the builder is your success. Cloud's 
Lockwood Oak Flooring is a@ quality product, yet affords savings 
on laying-through-finishing costs which appeals to builders. 


a a 


ST EA Di E - BUSI N E Ss Ss e@ e e Builders who merit confidence are busy around the calendar with 


new homes and remodeling. Cloud's Lockwood Oak Flooring is 
i wee the type of product that helps a builder earn the fine reputation 
Sa = that keeps him your steady customer every season of the year! 


XN 


IT’S SAFE TO 


PREDICT eee rising sales and profits when you stock the oak 
flooring most builders prefer most... Cloud's Lockwood 


Oak Flooring! 








LET US QUOTE ON YOUR REQUIREMENTS 


CLOUD OAK FLOORING CO.)E;3 


FLOORING 
SINCE 


SPRINGFIELD, MISSOURI = 
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BESTWALL 


THE ORIGINAL GYPSUM WALLBOARD 





* first with glass fibers 


* second to none because of them! 








Consider gypsum wallboards from any angle—fire 
resistance, structural strength, ease and economy of 
application, reputation and acceptance in the indus- 
try—and Bestwall gypsum wallboards rate the high- 
est approval. Here is quality that helps architects 
meet minimum code requirements, that makes con- 
struction move smoothly and economically for 
builders, that means volume sales and steady profits 
for dealers. 


The secret of Bestwall quality lies in the core of the 
boards. Strong, resilient, incombustible textile glass 
filaments of Fiberglas* are blended there by an 
exclusive Bestwall process which gives the boards 
better nailing properties and greater resistance to 
cracks and breakage during shipment, handling, 
application and service. 


Where building code requirements for extra fire 
resistance must be met, Firestop Bestwall Gypsum 
Wallboard is the answer. Its thermostabilized gyp- 
sum core—combining glass fibers with unexpanded 
vermiculite in a special compounding—provides up 
to l-hour fire-rated drywall construction with 
]-layer application. 


Both Firestop Bestwall and regular Bestwall Gypsum 
Wallboard come in large, labor-saving panels (maxi- 
imum stock size—48 sq. ft.) They can be arched or 
curved—are easily scored and snapped or sawed. 
Bestwall gypsum wallboards are also available with 
Insulating Foil-Back and in predecorated Grain 
Board panels. 

Get full details from your nearest Bestwall 
Certain-teed Sales Office—or write direct to us. 


*Trade-mark OCF Corp. 


dias: —- 


A, eee wd 


Manufactured by Bestwall Gypsum Company—sold through 


BESTWALL CERTAIN-TEED SALES CORPORATION 


120 East Lancaster Avenue, Ardmore, Pa. 


© EXPORT DEPARTMENT: 100 East 42nd St., New York 17, N.Y. 
SALES OFFICES: 


ATLANTA, GA. DALLAS, TEXAS JACKSON, MISS. WILMINGTON, DEL. 

CHICAGO, ILL. DES MOINES, 1OWA KANSAS CITY, MO. RICHMOND, CALIF. 
c19 CHICAGO HTS., ILL. DETROIT, MICH. MINNEAPOLIS, MINN. SALT LAKE CITY, UTAH 

CLEVELAND, OHIO EAST ST. LOUIS, ILL. NIAGARA FALLS, N.Y. TACOMA, WASH. 


8 
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& 3-dimension plastic plaques 
€ Plastic “Paint Department” sign 
3 3-color mobile 

a Color Studio Service 

& Minnflo color display 

6 Minnesota tinting display 

7 Customer idea book 

@ Take-one’ color card rack 


a Metal highway sign 


0 Big store sign 


START FROM THE OUTSIDE and 
pull more customers into your store 
with Minnesota merchandising. Out- 
side your town, put prospects on 
the beam with bright, easy-to-read 
Minnesota Paints highway signs 
featuring your store name. Outside 
your store, direct traffic in with one 
of these billboard-type signs affixed 
to your building. 

Inside your store, change pros- 
pects into customers with merchan- 
dising that’s ‘‘on target’’. Minnesota 
offers dozens of items . . . special 
seasonal promotions, posters, dis- 
plays, signs. Minnesota puts money 
in your pocket . . . customers in 
your store! Mail coupon today. 


ATLANTA DALLAS 
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Mi 


nnesofa 


PAINTS 





nnesofa ; 
PAINTS 
IN GRETNA ITS — 


LE. SAWYER & SON HOWE. 
MOUND HARDWARE CO. 


MOUND, MINNESOTA 





Minnesota Paints, Inc. 
1101 3rd Street South, Minneapolis, Minn. 


@ Please send full details on your 1957 merchandising plan 
Name 
Firm 


Address 
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Sell Marlite in luxurious wood finishes for 
attractive interiors and attractive profits 


Whether it’s a $400 remodeling job 
or a $40,000 new construction pro- 
[= ject, beautiful Marlite in distinctive 
© wood finishes adds extra luxury and 

value without adding extra cost. 
Available in a fine selection of prefinished wal- 
nut, mahogany, birch, cherry and oak grains, this 
profitable paneling has a durable baked finish that 
can’t be duplicated on the job. Marlite’s smooth 


melamine plastic finish resists smudges, scuffs, grease 
and moisture; an occasional wiping with a damp 
cloth keeps it like new for years. 

Marlite offers « beautiful wood finish for any 
interior, any customer. So take advantage of this 
opportunity to increase your building and remod- 
eling profits. Call your Marlite representative or 
wholesaler now—or write Marlite Division of 


Masonite Corporation, Dept. 1041, Dover, Ohio. 


_ > Coondrocty® 
Marlite plastic-finished paneling Ged weer 


MARLITE IS ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 
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Reinforced Molded Rubber Fabri 
, fats 


TS Tale! PAILS 


/ BUCKE 
ALL THESE FEATURES! 4 


Practically indestructible Ji 
..»Made of reinforced j - 
rubber and fiber — 

strong metal handle 
reinforced at joints. 
Lightweight! 


Can’t dent, break, leak, 
rust, crack, dingel 


Won't scratch wood, paint, 
metal, porcelain. No slip or ‘ 


slide. Noiseless! 
WHOLESALERS 


A few territories are still 
open. Write for Fortex facts. 


Resists acid, sea water, soap, 
grease, alkali corrosion. Mold- 
proof! 


Not affected by cement, lime, 
plaster, paint, chemicals, in- 
secticides, sprays, disinfectants, 
preservatives. Overnight sedi- 
ments loosen quickly—without 
damage! 


Graduated for measuring mixes 
and liquids! 


No sharp edges to hurt ani- 
mals. Easy to clean. 


Extreme heat and cold will not 

harm. 

Used for years in 
England, Spain, France, 
Puerto Rico! 


Fully guaranteed! 


Standard Pail—10 qt.—black, pastel blue, green, red, multicolor. 
Heavy Duty Bucket—12 qt.—black. 





Builders, plasterers, masons, janitors, farmers, home-owners, boat- 
owners, contractors, factories, garages and all types of institu- 
tions are customers for Fortex Buckets, Pails, Farm Tubs. Easily 
displayed, easily stored (in nests). 

Reasonably priced to retail about $2.45, $2.95, etc. 


Nationally Advertised ! | | 
| Window Streamers Available ! 


ern r Mail the Coupon 





Contact Your Wholesaler - 0 


CAUCHOTEX INDUSTRIES, INC. 


Farm Tub Feed Trough—6'% gal.—black. 
F.O.B. Warehouses throughout U. S. Pails shipped 12 to pkge., 
tubs 6 to pkge. 


CAUCHOTEX INDUSTRIES, INC. 
44 Whitehall St., New York 4, N. Y. 


Please send me Fortex literature and prices. 


Store Name 
Address 
Wholesaler’s Name 


Address 


| 44 WHITEHALL STREET » NEW YORK 4, N. Y. 


& 
be 
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Duo-Matic 


3-Track Extruded Aluminum 





Combination Window... 


Retails for 12.95 and up 
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all Wepco aluminum 


es, Sa combination doors 
Aluminum Combination Windows & Doors 
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\\ As one-«f 20,000 wePco 
Ne api 


Dealers you are assured: 





quality products at 
lowest prices... 
smaller inventories due 
to WEPCO’S convenient. shipping 


points... protection from competition 





since WEPCO products are sold 


3 DUO-DELUXE DUO-DELUXE 
only thru lumber and hardware dealers... liberal co-op Picture Window 2-Lite Door 
Door 


ad plan with sales aids & national advertising! 


Write for information to 


So, join us and see —selling WEPCO 


we : is a “honey of a deal.” 
| Litchfield, Illinois 








NEWS & TRENDS 


(begins on page 8) 





LUMBER MARKETS 


TACOMA — Advent of rain and 
cooler weather has relieved the logging 
situation throughout this area. A boom 
men and rafters union strike, which has 
been in effect here since August, con- 
tinues to tie up any water borne log 
movement. However available log stor- 
age supplies, together with such mill 
operational curtailments as have been 
necessitated by adverse market condi- 
tions, has nullified any potential log 
shortage effect. 


Mills that have felt the slow market 
situation now include the Harbor Ply- 
wood plant at Aberdeen which has laid 
off some 60 of its 600 employes and 
switched to a four-day week operation. 
Martin N. Deggeller, president, said 
normal production would be resumed 
when the market situation warrants. 
He said his company probably would 
follow the lead of other firms and in- 
crease its basic plywood price $4 a 
thousand. This would bring the new 
price to $72 for the basic AD grade of 
quarter-inch plywood. 


SEATTLE — The market is little 
changed. Demand is weak and there 
is but one encouragement to shippers. 
Eight ships have been chartered to 





PICKERING “GOLD MEDAL” LUMBER 





comes from 


ALTITUDE GROWN 
TIMBER 


And it has all of the merits asso- 
ciated with high altitude growth— 
fine grain, soft, mellow texture, 
generous size, uniform quality. 
Pickering’s mill, completed in 1947, 
is modern and efficient. All electric 
with two band mills and a resaw, 
it can turn out 400,000’ a day. 
Twenty-four dry kilns operate the 
year around. Five sheds hold 20 
million feet of dry lumber—assur- 
ing prompt shipment of 
CALIFORNIA 
SUGAR AND PONDEROSA PINE 
WHITE FIR AND INCENSE CEDAR 


Lumber 
Cut Stock, Box Shook 





Please contact your local distributor who 
features “Gold Medal” products—or drop 
us a line at Standard, California and let 
us put him in touch with you. 


The Pickering Trade Mark is your 
assurance of quality 


Telephone Sonora JE 2-7141 
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P| CK ER IN G LUMBER CORPORATION 


Standard, California 


(Near Sonora, Calif.) 


Ask for a copy of our color brochure, 
““Timber,’’ which contains a word and pic- 
ture story of Pickering’s timber resources 
and manufacturing facilities 


Teletype Sonora 116-U 








carry lumber from British Columbia 
to the United Kingdom. The low char- 
ter rate helped land this business. The 
ships will be loaded the latter part of 
October and are destined to reach UK 
around Christmas. 

Currently green fir dimension is $1 
off. Hemlock is weak. Shingles and 
cedar lumber are holding. The cedar 
manufacturers are making strong ef- 
forts to keep prices steady but some 
items are weak. Pines and spruce have 
glutted the market. Pines sustained 
a slight rally. Plywood is getting in 
better position and the manufacturers 
are optimistic in regard to a long 
range program calling for good sales. 


SAN FRANCISCO—The recent in- 
crease to $72 in the base price of 4” 
sanded plywood, a boost of $4, is 
considered by some spokesmen for the 
northern California lumber industry 
to have helped steady the entire mar- 
ket. 

“The market here,” said one whole- 
saler, “seems to have steadied to the 
point where things are not much bet- 
ter and certainly not much worse than 
they have been in recent months.” De- 
mand remains slow for all species, ex- 
cept possibly for utility Douglas fir 
2x4 and 2x6. Intermittent rains 
throughout northern California made 
construction somewhat spotty. 


KANSAS CITY—The southwestern 
lumber market could be summarized as: 
production sharply curtailed by the 
rain, demand slow and prices steady. 

Most mills in the area were quoting 
No. 2 boards, 1 x 6’s at $80 for air- 
dried and $2 more on kiln-dried; for 
1 x 8’s the price was $82 for air-dried 
and $1 to $2 more for kiln-dried. On 
dimension stock 2 x 4’s in 10 to 12 foot 
lengths sold generally at $85 and on 
14-16 foot lengths the price generally 
was $88. The 2x8’s in 10-16 foot lengths 
brought $87. 

Still a drag on the market was finish 
and price lists showed a wide variance 
in various parts of the district. Some 
mills were eager for business at $125 
and prices ranged upwards to $140 in 
other parts. 


New Plywood Finish 


General Plywood Corp., Louisville, 
has received permission to file patent 
claims for its new method of finishing 
plywood by the Board of Appeals, US 
Patent Office. The new process elimi- 
nates hand finishing by use of a heat 
and pressure treatment of the wood 
surface to produce a smooth, glossy 
surface at the factory. General plans 
to license the process and is said to 
have several firms ready to use the 
new method to be called “Microseal.” 
Minnesota Mining also has a new 
process which has been patented which 
uses cork belts for finishing. 
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For his BIG itt 


PHUALION 
Famous for quality for 141 years 


al 


(uRisrMAC (HERG 
and ‘60% profit! 
New 5-piece, full-color display shows 
off fast-selling, 4-tool assortment 


Plan your Christmas “‘Big Gift’? promotion around this attrac- DISPLAY FREE WHEN YOU ORDER 
tive display of Remington Electric Tools by Mall. Full-color, THIS 4-TOOL R180 ASSORTMENT! 
lithographed cardboard—center panel and 4 separate mount- 1—Model 25 Mall Sander $54.95 List Price* 


ing units in green, red, blue and yellow—gives you maximum 1—Model 507000 Holiday Kit 29.95 
1—Model 389 Drill 37.95 


versatility as a counter or window showpiece. You get the 1—fMedet 71 Sew 59.95 

display free when you order the Remington R180 Christmas 1—5 Unit Display No Charge 
Display Assortment of fast-selling tools especially planned for YOUR PROFIT $60.93 $182.80 Total List 

‘ " i 121.87 Dealer Cost 
the holiday season. For details call your wholesaler today, or ; A ee RN FE IS 
mail the coupon for more information and names of whole- , . ee 


salers in your area. : MALL TOOL COMPANY 
Division of Remington Arms Company, Inc. 
Bridgeport 2, Connecticut 


; Please send me names of wholesalers in my area 
: Please send me a catalog page on the R180 Assortment. 
|S RRS 2 RR eRe MORON : ee 
® ° 


COMPANY 
MALL TOOL COMPANY : ADDRESS. 


Division of Remington Arms Company, Inc., Bridgeport 2, Connecticut ° ‘ 
in Canada: Mali Tool, Ltd., 36 Queen Elizabeth Bivd., Toronto, Ont. ° | Se ee STATE 
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2° Connorville ame 
Marquette 


Laona® 


White Lake® 


Wausau® 
. Oconto 


©} Marshfield 


J Neenah @ 
wt 
& 
4 Milwaukee 


FINE 
‘NORTHERN 
HARDWOODS _ 


eck ey 


Farts ee 


Northern Woods have been recognized for high quality and dependable performance for 
over half a century. Today the mills of the Northern region are better prepared than ever 
to serve you with well-manufactured, accurately graded lumber and lumber products of 
these quality hardwoods. Consult the firms on this page for your requirements in Northern 
Woods. 


idi f 
*Goodman Lumber Company . . s+ cone Hotta. Inc. 
Sales Office: oso. WISCONSIN 

in and Mohawk, Michigan 


*tJ, W. Wells Lumber Co. . . . . « Menominee, Mich. 


Hard Maple and Oak Flooring. Strip, Herringbone, Block patterns. Mills at: 
sa 





Custom kiln drying. Upper — Maple and Birch lumber, 
rou 


*Copeland LumberCo, . . . « » « « « Chicago, Ill, 


Mills—Marquette and Newberry, Michigan 


Sales Office — CHICAGO — 228 N. La Salle St. 
Hardwoods. 


Planing Mills and Dry Kilns. 


+Member Maple Flooring Mfrs. Assn. 


Northern emia zaman White Pine and Basswood 
Hardwood Dimension, Planing Mill, Dry Kilns 
Rotary Cut Veneers 


*Roddis Plywood Corporation . Marshfield & Park Falls, Wis. 


Roddis Lumber & Veneer Co. of Mich Ironwoed, Mich. 
Roddis Lbr. & Veneer Co., Ltd.. Sault Ste. Marie, Ontarie, Can. 
Complete stock N. Hdwds., Hemlock, W. Pine, Cedar Prod., Maple, 
Birch, Fig. Hdwd. Ven‘r'd Doors. Plywd. Modern Dry Kiln facilities. 


*Kimberly-Clark of Michigan, Inc. . . Sane Neenah, Wis. 


Mills at Marenisco, Mich. 


Northern Hardwoods, White Pine. 
Modern Dry Kilns. Expert Millwork. 


*Member Northern Hemlock & Hardwood Mfrs. Assn. 
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Of Residential Hardware 


BEAUTIFULLY COMPLETE 


COMPACT ~ FLEXIBLE 


SALES-EXCITING 











Resident al 
LOCKS & HARDWARE 





Here, on two sides of a striking modern 
display, Yale has arrayed a complete 
basic selection of residential builders’ 
hardware. 

BEAUTIFUL — Natural wood panels provide 
a rich setting which enhances and glamor- 
izes the gleaming hardware. 

FLEXIBLE — Removable knobs permit trying 
different trim effects. Entire panels are 
removable and have easel backs for use 
as counter displays. Operating locksets 
can be lifted off for easier demonstration. 
COMPACT — Measures only 6’ high x 2’ wide 
x 18” base depth. Only 3 square feet of 
floor space. 

This attractive, eloquent Yale “salesman”’ 
will work fulltime for you . . . showing, 
telling and selling your customers the 
quality Yale hardware they need. 


LOCKS & HARDWARE 





Island’s Display Versatility 


Gives You Extra 
Sales Ability... 


REMOVABLE KNOBS 
PERMIT TRYING VARIOUS 
TRIM EFFECTS 


A simple slotted eye arrange- YALE Island Back-Up Stock 

ment permits knobs to be § Quantity Quantity 
removed or reattached by § a Pool 
just a slight turn. This lets § Item Cat. No US3 ——-US10 
your customer see how the § oe | Ne 
two knob designs will look 


with different escutcheons. 


Mounted Plus 


9.50 DELIVERED 





Litchfield Entrance Lockset 
(Keyed alike in sets of 2 


Litchfield Passage and 
Closet Latch LF5213 5 


Litchfield Bedroom Lockset LF5214 2 
Litchfield Bathroom Lockset LF5215 
Litchfield Entrance Lockset LF5237 


Brandywine Entrance Lockset 
Keyed alike in sets of 2) BR5210 KA2 


Brandywine Passage and 
Closet Latch BR5213 
Brandywine Bedroom Lockset BR5214 


REMOVABLE INDIVIDUAL 
Brandywine Bathroom 
PANELS ALLOW Lockset BR5215 


DISPLAY VARIATION — 


Keyed alike in sets of 2 
Costsaver Sliding Door 


LF5210 KA2 2 2 





BR5237 KA2 


Each of the eight 2’ x 1'pan- 
els can be readily snapped 
in or out of the display 
frame. Each has an easel 
back which permits you to 
use it as a counter display. 

Panel placement on display 
can also be varied as desired. 





REMOVABLE OPERATING 
LOCKSETS 


Each of the operating lock- 
sets can be easily lifted off 
of the display to permit your 
customer to handle it and try 
its function. 





Hardware Set 


Steeline Sliding Door 
Hardware Set 


5” Extension Link 
Greenwich Escutcheon 
Madison Escutcheon 
Atlanta Escutcheon 
Hudson Escutcheon 
Salem Escutcheon 
Sapphire Escutcheon 
Glamour Escutcheon 
Oxford Entrance Handle 
Door Knocker 

Door Knocker 

Screen Door Latch 
Screen Boor Lockset 
Sash Fastener 

Sash Lift 

Coat Hook 

Door Stop 


L2118—4 


W234—4 
381 


E2 (Bx80 


E10 
E15 
E16 
E17 
E18 
E19 
X87 
Kl1l 
K13 
25 
27 
2441 
2353 
2416 
2815 


ORDER TODAY FROM YOUR YALE DISTRIBUTOR 


YALE & TOWNE 


The Yale & Towne Manufacturing Co. 
Yale Lock & Hardware Division 


Code #Y-41 


White Plains, N. Y. 


Printed in U.S.A. 





\ 


\\o 


FOR PAINT R 


oLLeR, BRUSH 


ONE ADHESIVE FOR 
ALL LAMINATES 


* bonds all plastic laminates 
* also bonds any combination of similar 
or dissimilar materiais...wood, steel, 
aluminum, tibre-board, leather, 
fabric, rubber, etc. 
%* superior heat resistance 
%* faster drying 
% produces odorless, non-staining, 
shock-resistant bond 
%* no ciamps, presses or 
heat-curing required 


Sem NOTCHED TROWEL AP" 


Ptr 
SE AND srevens CHEMICAL 


710 0" 
cor? as a 
soe 
rac tf 


aonesived ane #0 


CONTOUR-FORMING 
Regardless of radius or contour, HYBOND 
insures an instantaneous, positive, perma- 
nent bond; no pop-ups, no complaints. 


CLOTH-BACKED VINYL 

TO WOOD OR METAL 
Colorful, durable flexible plastics, the newest 
decorating idea tor custom kitchens, cabinets, 
tixtures, etc. Life-l trouble-free bonding 


assured with HYBOND 


WALL- FINISHING 
Today's trend to walls covered with wood, 
plastic and other decorative compositions 
opens up a whole new field of endeavor 
HYBOND makes these applications quicker, 
easier, More economical, fool-proof is 


me, 


HYBOND DISTRIBUTOR 


Pierce & Stevens Chemical Corp. 
710 Ohio Street, Buffalo 3, N. Y. 


Mail the name and address of your nearest HYBOND distributor to: 


Developed and manutactured 


by adhesive specialists. At 


Name 


Pierce & Stevens, adhesives are 


a specialty, not an acce 


P;S] 


ssory. Title 
Company 


Address 


SINCE 1864 
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Industry in search 


n the last six months, dealers 
erecting new showrooms have 
shown keener interest in selecting 

a more accurate, broader name for 
their new operations. The tag “‘lum- 
beryard” or Jones Lumber Company 
actually no longer describes the many 
services or the expanded lines offered 
by these progressive retailers. 

Secoming very popular is the 

phrase “‘“Home Center” or ““Home Cen- 
ter Store’. Almost all the variations 
employ the word “Home” with a vary- 
ing degree of success. By contrast, the 


of a name 


term “supermart” has declined some- 
what in popularity because it can be 
used conscientiously by only the larg- 
est operators (a minority) and the 
phrase seems to lack warm customer 
appeal. (See page 22 for a dealer ex- 
ample of this development.) 

Every merchandising trend in this 
industry suggests that the term 
“home” should be in the company 
name. It becomes extremely effective 
as a concern sells creatively by stimu- 
lating more small item purchases, re- 
modeling and new construction. 


Who will make components? 


t begins to look as though the 
| early efforts of the Lumber Deal- 

ers Research Council in develop- 
ing the Lu-Re-Co panel system are 
really beginning to pay off. Top pre- 
fabbers seeing the trend are now pro- 
ducing components for home building. 
More building material dealers are 
picking up the ball on components 
and finding it one answer to control- 
ling the sale. There’s a strong move 
by the retailers to use components for 
houses they build themselves for sale. 

Now manufacturers are seriously 
considering production of house parts 
for re-sale to the dealer. They believe 
such components would find a ready 
market to the small and medium-sized 
dealer, who might find a fabrication 
operation difficult and expensive. One 
large plywood manufacturer, for ex- 
ample, has pointed out he has avail- 
able almost every item required for 
producing complete panels (exterior 
finish, sheathing, structural lumber 
and interior finish). He only lacks in- 
sulation for the ready-to-use compo- 
nent walls. This concern also notes 


they can easily produce non-loading, 
pre-finished interior partitions as they 
come into the picture. 

It’s readily apparent that a stream- 
lined, integrated, mill assembly-line 
methods could drastically reduce the 
costs of components. There’s nothing 
to hinder development of materials 
handling methods which would insure 
safe mill delivery of wall panels and 
trusses. Wall panels, complete with in- 
terior finish, would, of course, have to 
be properly protected. 

Millwork plants should also con- 
sider this development. They have the 
skilled people and machinery to do a 
fine, economical job with components. 
They have obvious advantages on 
shipping and adjusting panel specifi- 
cations to local and regional require- 
ments. 

Our July 8th editorial on lumber 
merchandising was critical and hard- 
boiled. We mentioned the opportunity 
offered by components and it is en- 
couraging to see the Jumber and ply- 
wood industry taking steps to capi- 
talize on the swing to components. 


EDITORIAL 
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You Get a Wider Profit Margin with this 
TOUGH, FUNGICIDE-TREATED VAPOR BARRIER 


Sold Only TI 


Sell it to your builder customers as a low cost vapor barrier for use under 
concrete slabs and in crawl spaces. It’s FUNGICIDE TREATED to make it rot 
resistant ...and reenforced with tough steel-like fibers— for tear and rip-free 
application. Tell your builders that Sisalkraft vAPoRSTOP is easy to apply, 
will save them grief and headaches — from home owner complaints of 
dampness, rot, paint peeling. Sisalkraft vAPORSTOP completely prevents mois- 
ture migration from the ground! Meets FHA and VA Minimum Property Re- 
quirements. Available in roll sizes: 


36” 500 sq. ft. 
48” 500 sq. ft. 


American SISALKRAFT Corporation 


Chicago 6 * New York 17 © San Francisco 5 


84” 1200 sq. ft. 
96” 1200 sq. ft. 


60” 1200 sq. ft. 
72” 1200 sq. ft. 


SISALKRAFT VAPORSTOP 


Yes, we protect our dealers on this popular, quality vapor barrier. You can 
make real money! 


Other Products in the 
SISALKRAFT LINE 


Orange Label Sisalkraft® — 
Waterproof reenforced building 
paper 

Sisalkraft Moistop® — Permanent 
vapor barrier 

Sisalation® — Reflective insulation 
and vapor barrier 

Copper Armered Sisalkraft® — 
Electro sheet copper for concealed 
flashing and waterproofing 
Sisalite® — Polyethylene film 
Sisal-Glaze — Plastic glass re- 
placement 


in Canada Sisalkraft products are sold under the following names: Orange Label Fibreen, Sisalation, Copper Armored Fibreen, Fibreen Vaporstop, Fibreen Moistop — contact Alexander Murray & Co., Ltd., Montreal 
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Whats New in Store Design 


THE HOME CENTER PLAN 


Here is a prime example—Saginaw (Mich.) Lumber Home Center 
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Modern Store Merchandising 
Coordinated by 
American Lumberman 
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Impulse Amid Beauty of Wood | Cashier Control of Entire Store 


Builder's hardware is displayed attractively and within easy Raised desk enables cashier to handle both store and 
reach of the customer. Fixtures bring merchandise away from warehouse transactions and keep an eye on both sales 
the floor. sources. 


Yard and Store Integrated A Dramatic "Focal Point" for Store 


Glass partitions between store and warehouse enlarge total Massive fireplace and giant copper hood give home-like atmos- 
selling area. Enables customers to shop in weather-protected phere to the store. Fireplace accessories are a new line for 
comfort. Saginaw. 


See next page for details... 
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What's New in Store Merchandising—Continued 


KEY MEN discuss new Saginaw Lumber 
Home Center: Leo M. Howard; Hilmar J. 
Hall: Walter M. Boyd; Jack S. Collison; 
-lustin F. Way. 


PAINT AND WALLPAPER department has been expanded. Glass- 
cutting department, left. 


New “HOME CENTER” is Builder's Paradise 


A home-like atmosphere in which to examine materials 
and plans is found in the 6000 square-foot sales area of 
the Saginaw (Mich.) Lumber HOME CENTER, which 
opened two weeks ago, illustrated on the preceding pages. 

Searching for a descriptive new name to embrace the 
products and services of their new building, the Saginaw 
management adopted HOME CENTER because building, 
remodeling and decorating are family projects today. 

The home theme is symbolized in the massive Ohio sand- 
stone fireplace and chimney which rises from the base- 
ment through the main display room and above the pitched 
roof. A giant copper hood further dramatizes the setting. 

Designed by James N. Lindenberger, Chicago architect 
and American Lumberman’s architectural consultant and 
merchandised by Paul Ergang, American Lumberman’s 
store layout consultant, the store impresses the visitor im- 
mediately with a feeling of openess made possible by post- 
and-beam construction. 

Wherever inside partitions were necessary, glass was 
added to the bottom to maintain a feeling of openess. The 
warehouse was made an extension of the store by using 
glass partitions, which continues the HOME CENTER’S 
selling area still further. Openess is again seen in the 
island fixtures (American Lumberman’s 1958 design), 
which brings merchandise up to the customer and away 
from the dust and dirt of the floor. 

Construction highlights. Lumber, stone and glass are the 
three main materials found in the building. The three- 
section roof is supported by 40-foot long Douglas fir 
beams, each 10’x30’, which in turn are supported by wooden 
posts. The exposed plank deck, beams and nosts all serve 
to remind the customer that the HOME CENTER is in 
the lumber business, although it has added many new 
lines. Cherry, elm and birch hardwoods are used decor- 
atively throughout the interior. Fluorescent tubes mounted 
to the decking give 40-50 foot candle power at counter-top 
level, 

The new building (97' x 71’) is located near a main 
thoroughfare and just across the street from Saginaw 
Lumber’s old store. The new store entrance faces a 30-car 
parking lot for customers; special parking for employes is 
nearby. 

A side driveway from the parking lot leads to 32,000 
square feet of covered warehouse area, where materials 
are palletized and moved with mechanical handling equip- 
ment. A cashier’s window nearby assures fast service for 
warehouse customers. 

New lines added include power tools, unpainted furni- 
ture, fireplace accessories, plumbing accessories, light fix- 
tures, mirrors, wall and floor tile—plus expanded lines of 
hardware, paint, wallpaper and other products. 


24 


Sales goal $1 million. Guides, briefed on 28 different points 
of interest throughout the store and warehouse, took guests 
through the new building during grand opening week. 
Separate evenings were set aside for contractors, manu- 
facturers representatives, civic leaders, press and the 
general public. 

A million-dollar sales goal has been set for the HOME 
CENTER, according to Justin F. Way, first vice-president 
and head of the retail division. An intensive advertising 
and promotional program has been set up by William 
Parr, advertising manager. Jack S. Collison, who joined 
the firm in 1939, has been named store manager. 

Other Saginaw executives are: Walter M. Boyd, presi- 
dent; Arthur R. Millet, secretary; Floyd Holcomb, per- 
sonnel manager; Leo M. Howard, treasurer; Hilmar J. 
Hall, vice-president and manager of the wholesale division. 


CONSTRUCTION DETAILS 


Date completed: 
Building area: 
Cost: 

Sales area: 
Office area: 


Design: 


Structural engineer: 


Mechanical engineer: 


Interior design: 


Builder: 


Type of construction: 


Exterior finish: 


Floor finish: 


Roof: 


Interior walls: 


Doors: 


Windows: 
Insulation: 
Display fixtures: 


Heating & cooling: 


Lighting: 


Parking: 


October, 1957. 

6,000 sq. ft. 

$90,000. 

4,800 sq. ft. in new building plus retail sales shed. 

1,200 sq. ft. (store manager, expediter, rest rooms 

lunch room, etc.) General offices are across the street. 

James N. Lindenberger, architect and consultant to 

American Lumberman. 

Nelson, Ostrum, Baskin, Berman & Associates, Chicago. 

Basil G. Egon, Chicago, Ill. 

Paul Ergang, store planning consultant to American 

Lumberman. 

Robert S$. Qualman, general contractor, Saginaw, Mich. 

Post-and-beam timber construction. 

Openings between posts filled with glass, Indiana 

limestone, and wood curtain walls. 

Armstrong vinyl laid a pattern especially designed to 

complement the ceiling beam pattern and overall 

color scheme of wood finishes. 

2 in. T & G fir decking, | in. rigid insulation and 

4-ply built-up tar roof with a white crushed stone 

finish. 

4, in. Plywood over !/) in, drywall 

sales store: elm. 

lunch room: cherry. 

executive office: walnut. 

Entrance doors: plate glass in alum. frames. 

interior doors: hollow core with finished face to match 
wall paneling. 

Plate glass set into custom built frames. 

3'' rock wool batts in all exterior wood curtain walls. 

Paint dept., tool dept., planning dept., lumber order 

debt., and cashier's desk are custom built. Desianed 

by the architect. Island fixtures built from American 

Lumberman plans and Reflector Hardware Corpora- 

tion basic frames. Paul Ergang, store planning con- 

sultant. 

Oil fired 640 MBH Jackson and Church forced warm 

air unit, 2 package air conditioners 10 15 tons. 

Cooling unit not yet installed. 

2-tube fluorescent strip lights, surface mounted be- 

tween beams. Grilles suspended 10 in. below fixtures. 

75 cars total, partly surfaced. Segregated parking 

for employes, customers and contractors. 
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Home owners visiting dealer show- That’s why we say TENEX sells on sight 
rooms have been admiring the richly tex- and sells in volume. More importantly—build- 
tured beauty of TENEX. But wait until ing material dealers everywhere are saying it too. 
they see it installed. Each color in paint or TENEX, the new wood wafer paneling is 


stain that your customers apply gives available in 4’ x 8’ and 4’ x 16’ sheets 14” thick. 
TENEX’s wood-mosaic surface an amaz- Ask Packy for literature and free sample 
ingly different character and beauty. Rooms of TENEX. P.O. Box 1452, 

take on new individuality—a new luxury Spokane, Washington. 

look at low cost. Phone Riverside 7-3011. 





Ne sight 


Ja¥cbalelse)ealsMmrigsb is) myicereyel 
textured panel 





QUALITIZED 
LUMBER, LATH, 
TENEX WAFER. 
PANELS & OTHER 
SPECIAL PRODUCTS 


TREE FARM 


PRODUCTS 


Engeirr ann Spruce, 
White Fir, Larch, 


Member: National-American Wholesale Lumber Association 








, TENEX 
was cut into 
decorative 
diamond shapes 
for this study area 
wall. Designed by 
the distinguished 
architect, 


Henry Hill A.I.A, 





PAINT 


STORE AND WAREHOUSE are 


tied together into a single sell- 





AND TOOL DEPTS. have off-the-floor storage 
beneath counter. 








CONSTRUCTION DETAILS 


Sales area: 
Office area: 


Cost: 
Design: 


Structural Engineer: 


Mechanical Engineer: 


Interior design: 
Builder: 
Type of construction: 


Exterior Finish: 
Floor Finish: 
Roof: 


2000 sq. ft. in new building plus retail 
ales shed 

250 sq. ft. (General Offices at Oak 
Lawn, Ill.) 

$45,000.00 

James N. Lindenberger, architect and 
to American Lumberman 
McKeown Bros. Co., Inc., Chicago, Ill. 

By architect and Bettenhausen Heating 


Paul Ergang, consultant 


onsultant 


George Hartmann, general contractor 


Post and glued laminated “sling-shot"’ 


Ss 


ings between posts filled with 
; tan face brick pier. 
1/16 in. Vinyl asbestos tile light gray 
and assorted accents. 


3" T & G fir plank deck. 1" rigid in- 


Interior walls: 
Doors: 


Windows: 
Insulation: 


Display fixtures: 


Lighting: 


f ’ anatior 


which designate prin rea he 
store and yard, see page 28 this issue.) 


sulation and 4 ply built-up tar roof 

with a white crushed stone finish 

3/,"" wood finish 

Entrance doors: plate alass in aluminur 

frames 

Interior doors: Wood folding door; 

plate glass in aluminum frames 

Plate glass set into custom built frames 

3" rock wool batts in all exterior wood 

urtain walls 

Paint dept., tool dept., planning dept. 

umber order dept. and cashier's desk 

are custom built. Designed by the 

architect. Island fixtures built with 

American Lumberman plans and Re- 

flector Hardware Corporation basic 

frames. 

2 tube fluorescent strip lights, surface 
» *! 

mounted between arches. Grilles sus- 

pended |!0" below fixtures. 


LOOKING INTO STORE from warehouse. 


trance at left. 


En- 


Beatt 
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Modern Store Merchandisiny 
Coordinated by 
American Lumberman 


AN 


Store-Warehouse is One Selling Area 


Glass partitions tie showroom to ware- Light, color and a feeling of spaciov.sness are 
characteristics ot the newly remode led show room 


house in newly-remodeled Illinois yard. of the I. N. R. Beatty Lumber Co.. Tinley Park 
a Chicago suburb 

Designed by American Lumberman’s architec- 
tural consultant, James N. Lindenberger, the 
showroom and the warehouse are made a single 
selling area by the effective use of glass. A 30- 
foot glass partition between the store and ware- 
house permits store customers to see the finished 
lumber, trim and outdoor living items on display 
in the waerhouse. A glass door leads directly from 
the store into the warehouse. Glass walls permit 
visibility right through the building and clere- 
story fenestration makes use of solar light and 
heat in the air-conditioned building. 

Lumber is used effectively in both interior and 
exterior construction. Ten custom-fabricated 
laminated “sling-shot” trusses support the roof 
and illustrate an interesting use of wood at work. 
Edge-grain fir board-and-batten siding is used 
outside. 

Both the store fixtures and sample panels of 
building materials are well off the light-colored 
tile floor, giving a feeling of airiness and addi- 
tional natural light. Custom-designed storage 
cabinets for the tool and paint departments are 
painted yellow, red and blue. The exterior is land- 
scaped and an elevated planter at the store en- 
trance extends from both the exterior and interior 
of the store. 

The management continued to operate in their 
older cramped quarters while the remodeling was 
going on. The new 80’x24’ sales area has permitted 
the expansion of many lines, including specialty 
items; the addition of power tools, a model kitchen 
and home planning center. Property has been 
leased to permit parking 40 cars. 


: 


BUILDING MATERIAL SAMPLES—molding, millwork, lum- TEN "SLING-SHOT" laminated arches give lumber atmos- 


ber, etc.—on custom-made fixtures. phere to the interior. 
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GOOD STORE DESIGN 


First Step to Good Merchandising 


By James N. Lindenberger* 
Chicago architect and consultant 
to American Lumberman 


The truly new type of lumber and 
building material shopping centers 
which you see on the preceding and 
following pages offer every known 
service to homeowners and effec- 
tively display in an educational man- 
ner every worthwhile building prod- 
uct required in a new home or 
remodeling job. The term ‘Home 
Center,” which Saginaw Lumber 
has officially named its store, aptly 
describes this new type of opera- 
tion. I don’t believe anyone can 
resist its lure and excitement. 

Designs for these yards are based 
on five fundamentals developed by 
the Chicago office in cooperation 
with the editors of American Lum- 
berman. All five are vital to your 
planning. To omit any of the five 
will produce facilities that are in- 
effective. 


I. Market study and store lo- 
cation. Traffic and market surveys 
should be made and reports secured 
from the local planning commission 
and the Chamber of Commerce re- 
garding direction of population and 
industrial growth, new expressways 
and similar influencing factors. 
(For tips on merchandise research, 
see Paul Ergang’s article on page 
32.) 

The ideal site is one located on a 
main traffic artery adjacent to a 
well-planned shopping area, sur- 
rounded by green-belt suburban 
residential developments. The store 
would be orientated well forward in 
the available property. Effective 
and distinctive outdoor lighted sign- 
work should be an integrated part 
of the overall planning and appear- 
ance. 


ll. Traffic and parking. Cus- 
tomer parking area equal to at least 
twice the retail sales area is a mini- 
mum; as much as six times the sales 
area is recommended for parking. 
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Coordinated by 


ART 


Shoppers should flow naturally into 
the store from this parking lot, 
which ideally is located at the side 
of the store, never obstructing the 
glass wall of the store. 

Shippers’ and yard trucks and rail 
cars should never cross customer 
traffic. The straight line flow of 


American Lumberman 


NM 


Modern Store Merchandising 


"James N. Linden- 
berger was graduated 
from Northwestern 
University, where he 
majored in structural 
and architectural plan- 
ning. He is a licensed 
architect, working in 
residential, commercial 
and institutional fields 
of design. 


goods to storage and sales and ship- 
ping, requiring the least possible 
handling, is the determining factor 
in the design and location of a 
warehouse structure. 

lil. Planning by areas. Coordi- 
nated with market analysis, site 
location and orientation is the plan- 


INVNVUNGULUVUVUOVAVLUUAUAULUTE Ete 


Six Main Store Areas 
in a Modern "Home Center” 


These are the six major store areas—five departments and the 
company offices—which every good interior layout should include: 


1. Planning center. This is the area where most package and big-ticket 
selling is done. Samples of every available building product sold by 
the company are found here. Also literature, displays illustrating 
installation details; house plans; financial plans; lists of recom- 
mended building mechanics and available building sites. 

Lumber order department. This department integrates the customer 


warehouse and the store. Price-marked samples of the styles and 
species of molding, trim, uppers and board lumber most in demand 


are displayed in this area. 


Related building items. These will include hardware, tools and paint 
products together with seasonal and promotional items which the 
customer sees immediately upon entering the store. These are mer- 
chandised and stored on convenient fixtures and arranged for semi- 


self service. 


Contractor department. This department is reappearing in our new- 
est designs. Most yards no longer cater exclusively to this single 
category, but many successful dealers still look to the builder for 
volume sales. The best technique is to keep him close to the building 
displays and latest samples while still providing him a main entrance 
through the warehouse, a semi-private order desk and the same top 


salesmen he has always had. 


Patio store. Here dealers will display outdoor furniture, garden 
tools, seeds and fertilizer, lawn mowers, paving tiles and fencing. 
This outdoor area may be a model garage or tool shed for easy night- 


time storage. 


Store offices. These include space for the cashier, store manager, 
sales manager; also the company offices for shipping, bookkeeping 
and purchasing. Space should also be allocated for company execu- 
tives, employe training and utilities. 


—James N. Lindenberger 
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PALC® Architectural Quality Redwood is loaded 
into the Cars with particular CARE and SKILL 




















But your interest 
requires this further 
protection of its 
premium value 





From headrig to loading platform, the most 
modern handling procedures protect every piece of Palco* 
Architectural Quality Redwood against mars or blemishes. 
Car loads are solidly stowed, strapped and rigidly braced 
against shifting. 

But in spite of every loading precaution, cars in transit 
are sometimes subjected to severely damaging switch-yard 
jolts. 

If there is the slightest evidence of damage, protect your 
interest by notifying your Railroad Agent at once, and secur- 
ing his inspection report, which is required in event of claim 
against carrier. And it’s in your interest, too, to caution 
your lumber handlers to use care in unloading—to maintain 
the extra premium value of Palco* Architectural Quality 
Redwood. 


S pouty the best in edward pace 


THE PACIFIC LUMBER COMPANY 


Since 1869 « Mills at Scotia, California 
100 Bush St. 35 E. Wacker Drive 2185 Huntington Drive 
San Francisco 4 Chicago 1 San Marino 9, Calif. 


*Trade Mark ® 


MEMBER OF CALIFORNIA REDWOOD ASSOCIATION 
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When you specify PALCO* Architectural 
Quality Redwood for exterior or interior 
design... you can be sure that it is 


® Certified Dry 

® All Clear Heart or A Grade 

® Highest Uniformity of grade 

® Vertical grain on all resawn patterns 


® Where flat grain is specified, pattern is 
always cut from the bark side 


THE PACIFIC LUMBER COMPANY 
100 Bush St., San Francisco 4, Calif. 


Please send me, without obligation, the new bulletin 
outlining basic redwood specification data, with charts showing 
standard Palco* redwood patterns, sizes, grades and grains. 


Name___ 








Cc 
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Address 


City 
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Siding 


Fir plywood siding makes sense in 
today’s competitive market. It 
goes up from a third to half again 
faster than other materials. Saves 
on time and labor. It can be ap 
plied directly to studding, com 

pletely eliminating sheathing costs 
It’s good looking, too. Exterior ply 

wood siding gives your homes real 
sales appeal. And because it has 
design flexibility, and comes in 
smooth or textured panels, you can 
use plywood many ways on houses 
in the same development and still 


avoid that “peas in a pod” look. 












































Soffits 


Smooth, flat Exterior plywood sof 
fits present attractive flush surface, 
unmarred by detracting cracks and 


joints. 








Gable Ends 


Smooth or textured Exterior ply- 
wood gable ends are good to look 
at. Because your men work with a 
few big sheets rather than cutting 
and fitting many smaller pieces, 












































big plywood panels mean a net 
saving in construction costs. 


Accent Panels 


Use brightly painted smooth or 
textured plywood panels to pro 
vide striking contrast with basic 
siding. Ideal for ““panelized” effects 
around windows, doors, etc. 
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Texture One-Eleven® Exterior 
plywood has pleasing vertical 
shadow-line pattern created by 
deep parallel grooves. Slightly 






7 - curface te ce er os. ad 
in rough surface texture is Board and Batten” siding is 
It enhanced by weathering easily achieved by applying 






Exterior fir plywood vertically 











ain 
and covering with moldings 
ves 
ap 
m- 
sts 
ly 
aal 
jas 
ins Wide-lapped siding made by 
ripping panels in half or thirds 
an has unusual “‘scale.”’ Use 
eS standard PlyShield grade or. for 
ill smoother, more durable paint 






finishes, overlaid plywood 






with Exterior Fir Plywood 





all around the house, fir plywood helps you build better at lower cost 















Use Exterior fir plywood for single Exterior plywood outdoor storage Exterior plywood patio fences are Use fir plywood for secondary build 
: wall carport construction. Panels units make up for lack of storage real assets in selling outdoor-living ings like this smart pool-side cabana 
add bracing strength in homes without garages conscious prospects outdoor living rooms, ete 
. 
. 


For all outdoor construction, specify EXT-DFPA* Exterior Plywood 
1. Standard PlyShield® grade for soffits, gable ends, low-cost siding; 
2. Overlaid Exterior Plywood (fused resin-fiber surfaces) for finest paint 








base, check-free finishes; 3. Texture One-Eleven* “grooved” panels 


Write for free PLYWOOD CONSTRUCTION PORTFOLIO, 
(USA only) Douglas Fir Plywood Association, Tacoma 2, Washington 











Plywood 


means quality construction 
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STORE DESIGN 


(begins on page 28) 





ning for the store by functional 
areas. The six basic areas are de- 
scribed on page 28. 


IV. Architecture and struc- 
tural materials. The architectural 
trend today is to express rather 
than hide the true structural ele- 
ments and to utilize in pleasing new 
ways natural materials. So we use 
structural posts, beams and plank 
decks, all exposed and finished infor- 
mally, but engineered in straight- 
forward, simple formal modules. 
Yours is a specialized problem and 
dealers are discovering that the 
architect-engineer and professional 
store planner will remove inefficien- 
cies and waste in planning and will 
know how to obtain the shopping 
atmosphere you need. 

Since lumber is still the main 
forte of most dealers, you will be 
pleased to know that residential 


commissions in my drafting room 
today contain more board feet and 
more square feet of honest-to-gocd- 
ness wood than at any previous time 
in my professional career. 

Don’t build a store to resemble a 
house, using a conglomeration of 
odd-sized residential sash. Don’t 
surface the interior walls with 
every every known variety of panel- 
ing and hardboard. Your building 
should not result in a crazy mixed- 
up nonentity. It should have as 
much honest quality and character 
as there is in a 9"x27” structural 
grade fir beam, 42’ long! Added 
expense to be free of interior bear- 
ing partitions and columns is war- 
ranted when flexibility and expanda- 
bility are achieved. 


V. Styling-lighting-color. The 
gloomy picture of the typical old- 
fashioned lumber yard shows cus- 
tomers crowding an _ antiquated 
“office,” trampling through mud, 
climbing rickety stairs and ladders 
to see millwork samples in a loft, or 
waiting among the dust of a shed 


for service. Even the simple sand- 
wich shop today has style, light and 
color—make sure your building has 
these in abundance. 

Lighting can perform both gen- 
eral and decorative illuminating 
functions. Color and lighting accent 
can influence customer attitude for 
better or worse in every interior. 
Why should not the lumber dealer, 
whose stocks contain nearly all the 
raw and finished materials needed 
for construction, lead the way in the 
proper application of these mate- 
rials to his own retailing facilities? 

One word of caution—a single 
design for all is like a single doc- 
tor’s prescription to cure every hu- 
man ailment. The actual site, the 
kinds of customers, the sales vol- 
ume, the products inventoried, the 
potential sales growth, the princi- 
pals’ personalities—these are the 
critical factors. 

The wise businessman is one who 
spends his money for new tools with 
which to make money. That is what 
a well-designed store and merchan- 
dising know-how can do for you. 


HT 


*Paul Ergang studied at Pratt In- 
stitute and New York College of 
Design. For 10 years he was a 
member of the eastern territorial 
store planning staff for Sears 
Roebuck. He is currently direc- 
tor of visual merchandising and 
store planning for Reflector 
Hardware Corp. 


ERGANG 


HOW TO MERCHANDISE YOUR STORE 


By Paul Ergang * 
Store Planning Consultant to American Lumberman 


In industry, a modern production line, equipped with 
new functional machines, each developed for a specific 
job, will permit the greatest flow of products with the 
maximum savings in cost and time. 

By comparison, a well-designed lumberyard can be 
described as a “Retail Selling Machine,” a phrase now 
commonly used in merchandising to describe the flow 
of goods from the warehouse into customers’ hands 
with the maximum savings in cost and time. 

The areas of this Retail Selling Machine can be 
loosely classified as the yard, warehouse and retail 
store. Within each classification are further break- 
downs based on specific functions. The building itself 
can be made to contribute added sales efficiency or it 
can help lose sales and raise the cost of doing business. 
(See the preceding article for more details on this 
point. ) 


Merchandise research. As a basis for successful 
planning, it is necessary to carefully consider merchan- 
dise research. Only a critical analytical study of this 
research by specialists can lead to a successfully de- 
signed selling machine. The five major points for study 
are: 

(1) Regional and personal characteristics of the pub- 
lic in the particular trading area. 


32 


(2) Buying potential, needs and shopping habits of 
the specific trading area group. 

(3) Obvious strength and weaknesses of the present 
store operation and competitors which may affect, in 
any way, the planned project. 

(4) Consultation with merchandising and non-sell- 
ing department managers for thorough understanding 
of their departments and functions and operating 
results. 

(5) Space and sales analyses of the sales area to de- 
termine the ratio of the dollar income of yearly sales to 
area to be occupied by the various merchandise depart- 
ments within the store. 

Store layout development. The development of the 
layout for your sales area consists of the following: 

e Traffic flow pattern 
stock). 

e Department quadrant—size of individual depart- 
ments based on merchandise assortments and sales per 
square foot productivity; location of departments in 
relationship to each other and to other store operations. 

e Development of sales fixture and service depart- 
ment layout. 


(customer, personnel and 


(continued on page 34) 
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you know you’re right when you 


specify by DFPA' grade-trademarks 





factory-inspected, 
laboratory-tested 


To qualify for DFPA grade-trademarks, 
manufacturers must pass rigid and con- 
tinuous inspection of current plywood pro- 
duction. In addition to these on-the-spot 
mill checks by DFPA quality supervisors, 
thousands of samples undergo scientific 
testing in DFPA laboratories. Use of grade- 
trademarks may be withdrawn if quality is 
not satisfactory. 


Adequate strength, 
rigidity and stiffness 


€ Dependable giuve-line 


INTERIOR-TYPE 
woes 


right grade, right 
quality for every job 


DFPA grade-trademarks are specification 
guides to the right grade for a specific job. 
Only genuine DFPA quality-tested panels 
bear DFPA registered grade-trademarks. 
There are imitations. Don’t be misled! 





| EXT-DFPA).. 


Be sure you can teil the difference. hoy 
Send for the DFPA Quality Story —a portfolio of grade- Mey 


use data and a step-by-step description of the DFPA 
quality control program. Write Douglas Fir Plywood As- 
sociation, Tacoma 2, Washington. (Offer good USA only) 


*DFPA stands for Douglas Fir Plywood Association, Tacoma 2, 
Washington—a non-profit industry organization devoted to 
product research, promotion and quality maintenance 


‘enh 
* gunn , 


= -DFPA oreo ir Plywood 


Circle No. 12 on Coupon, page 56 33 


BUILDING PRODUCTS MERCHANDISER 








MERCHANDISING YOUR STORE 


(begins on page 32) 





e Selection and design of display equipment based on 
market studies, etc. 

e Inventory schedule. 

e Development of promotion and seasonal sales areas 
in the store. 

e Departmental and fixture signing. 


Location of departments. This is probably the 
most controversial phase of store planning, and shall 
continue to be so because of the many factors which 
must be considered. One thing we do know is that 
merchandise departments cannot be rubber stamped 
—what will work for one store may not work for an- 
other. However, we do know, through long periods of 
trial and error, that the correlation of related items 
results in larger unit sales and speedier customer 
service. 

For example, a customer purchasing electrical 
roughing-in material is usually a good prospect for a 
hack saw or cutting pliers. Therefore, the hardware 
and electrical departments complement each other. 
The proximity of the paint department to the unfin- 
ished wood furniture department can result in plus 
paint sales. Therefore, we find they are good com- 
panion departments. 

Whereas the correlation of departments can be deter- 
mined by customers’ shopping habits, the location of 
departments requires more detailed study. For exam- 
ple, there are many qualified persons who state that the 
paint department should be located to the rear of the 
store for easy accessibility to the stock rooms. Others 
claim that the paint department operates best when 
located in a strong traffic position close to the entrance 
of the store, because so many of the paint items are of 
an impulse nature. 

Should paint cans be stocked on the shelves? Some 
say take the cans off the floor, sell the color; others 
claim the paint can labeling is attractive and an aid to 
paint sales, and therefore, should be clearly visible on 
the shelves. Who is right? Oddly enough, under certain 
specific conditions, both may be right. The shape and 
size of the building, traffic patterns, customer shopping 
habits, physical on-hand inventory, location of stock- 
rooms, size and shape of the merchandise, are all 





Expert Help for Stores 


Who is best equipped to furnish the be ckground 
knowledge for the functions of a retail store? 


The answer: The man who has a clear concept of 
the final sales objective; a man who has a working 
knowledge of customer shopping habits, merchandise 
arrangement, fixture and equipment design, traffic 
flow, signing and pricing. He must know something 
about the economics behind the entire scheme of pro- 
ducing and distributing merchandise to fill the wants 
and needs of the ultimate consumer. He must have 
some knowledge of buying, promoting, advertising, 
displaying, selling, and certainly should have some 
knowledge of stock control and sales figures and how 
they can be applied and their effect on overall store 
operation. He must also understand turnover figures, 
and what turnover must be controlled and why. 


The professional store planner has this knowledge, 
which he pools with the architect-engineer. The re- 
sult is a Retail Selling Machine of Good Design. 


—Paul Ergang. 











factors that have a strong determining influence on 
departmental location. 

In recent years, there seems to be a tendency toward 
bringing board lumber and bulk building materials 
from the shed into the sales area proper, based pri- 
marily on the fact that lumber is still the primary com- 
modity, and that a yard should retain its identity in 
the sales area. 

Unquestionably, there are cases where this is advan- 
tageous, but too often it’s “follow-the-leader” and valu- 
able sales area is sacrificed for what is virtually lumber 
warehousing. 

To the average customer, other than a contractor, 
board lumber is just that until it is shaped or fabri- 
cated, and holds very little interest to the customer. A 
more workable solution would be to have a lumber shed 
flow to the retail store where lumber and bulk building 
materials can be displayed in their proper correlated 
environment. 


Fs 


Basic Economic Factors for Retail Selling Machine 


e Steres should be planned so that potential sales 
goals are maintained. No modernization or major al- 
terations should be necessary for a minimum of five 
to ten years. 


e The store layout should be flexible as to allow for 
expansion and contraction of certain departments to 
accommodate seasonal requirements. 


e The scope and quality of store construction and 
fixtures should be well within the store’s sales pro- 


ducing capacity, which is determined by market re- 
search. 

e Minimum maintenance costs can be achieved by 
the selection of durable materials in regard to store 
fixtures and equipment. 


e For maximum profit, a retail store catering to 
consumers needs a 100% retail location; a good traf- 
fic location at a higher price is better economy than 
a non-retail location at a lower real estate price. 

—Paul Ergang. 
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NOVA SHAKE-PANEL 


offers +1 Novagrade Cedar Shingles — 
applied with Panelclips directly to studs 
with or without sheathing — no face nailing 


Nova Processed Shakes are of the finest manufacture 
possible — earning a new high grading of their own. 
Electronically glued and pressed with undercourse 
shingles and wood stiffener, these Shakes are formed 
into sturdy panels, providing five square feet of 
shingling in one unit! And in application, there is 
never any face nailing to mar the Shake-Panel finish. 


Shake-Panels are applied on the Nova Panelclip, which 
holds along the whole length of each row — in the butt 
of the Panels, where holding power is at the maximum. 
All nailing is in the Panelclips—and the Panelclips are 
nailed at each stud. Sheathing materials may be as light 


Panelclips are of 26-gauge, gal- 
vanized steel, nailed directly to 
studs or over sheathing and siding. 


TRENTON 3, NEW JERSEY 


a 
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as the climate requires (and are not needed at all in 
some climates). The Panelclip saves 204 nails per square 
over other shake panels; the Shake-Panel’s 15” exposure 
saves 7.2% in coverage over conventional 14” exposures 
However, lesser exposures may be used if preferred. 


Compare the total cost of the Panelclip attachment 
method—plus the end result—with any other shingling 
job. (The clips themselves usually cost less than normal 
furring strips.) With Nova Shake-Panels you have 
your choice of prime-coat Or a two-coat color finish 
(equivalent to a first-grade exterior house paint job ) 


For full facts and application data on the Shake-Panel, 
consult the 68-page Nova Handbook. This practical 
manual also deals with waterproofing for concrete and 
masonry, complete jalousie construction, folding doors 
and room dividers, cedar closet lining, among other 
modern building requirements. Kindly write for your 
free copy to Department K-33. 


Shake-Panels are 4734" x 1614’, with 
shiplap, kerfed to receive Panelclips 
and form weathertight joint. 


A wholly owned subsidiary 
of Homasote Company 
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Dealers Serviced by 
American Lumberman 

In its role as coordinator in the 
fields of store design and merchan- 
dising, American Lumberman has 
served the dealers listed below. 
These services have ranged from 
preliminary consultation to finished 
stores. 

Before visiting any of these lo- 
cations, we suggest that you con- 
tact personally the dealers you 
wish to visit. For more information 
regarding American Lumberman’s 
architectural design service, write 
this magazine at 139 North Clark 
Street, Chicago 2, IIl. 

Cook Lumber Co., Mt. Pleasant, 
Penna.; Saginaw (Mich.) Lumber 
HOME CENTER, 319 McCoskry 
St.; Red Mill Lumber Co., 115 
North Hall St., Traverse City, 
Mich.; I. N. R. Beatty Lumber Co., 
6721 North St., Tinley Park, II1.; 
H. J. Munnerlyn, Inc., Benetts- 
ville, S. C.; C. B. Nettleton, Inc., 
Covington, Va.; Wilks Lumber Co., 
105 Second St., Monett, Mo. 

Bader Corporation, 1013 Broad- 
way, Gary, Ind.; Bloedorn Lumber 
Co., Englewood, Colo.; Livezey 
Lumber Co., Aberdeen, Md.; Dia- 
mond Match Co., Chico, Calif.; 
H. H. Troup & Co., 202 North East 
Ave., Kankakee, Ill.; Grimm Lum- 
ber Co., 1005 East Virginia St., 
Evansville, Ill.; Highland Lumber 
and Fuel Co., 602 18th St., Rock- 
ford, Ill. 

N. A. Mans and Sons, Inc., 3300 
Jefferson St., Trenton, Mich.; Mid- 
City Lumber Co., 6022 West State 
St., Milwaukee, Wis.; Wolverine 
Lumber Co., East First & Win- 
chester Sts., Monroe, Mich.; For- 
cum-Lannom Lumber Co., Ince., 
Dyersburg, Tenn.; The Drazen 
Lumber Co., 144 Water St., New 
Haven, Conn.; Geyer-Browson, Inc., 
720 Terry Ave., Aurora, Ill.; J. D. 
Shier Lumber & Supply, Ltd., 
Bracebridge, Ont., Can.; Dawson 
Broad Ripple Lumber & Supply 
Corp.; 63rd & Monon Rd., Indi- 
anapolis; Evans Lumber Co., South 
Charleston, West Va.; Getman & 
Judd Co., 462 Canal St., Stamford, 
Conn.; Cicero Smith Lumber Co., 
Lubbock, Tex. 

Tri-Wood Lumber Co., 1 Atlantic 
Ave., Farmingdale, N. Y.; Rosen- 
thal Lumber & Fuel Co., Crystal 
Lake, Ill.; Johanson Corp., River- 
side, Conn.; Sullivan County Build- 
ing Material Co., Inc., Junction 
Rtes. 17 & 52, Liberty, N. Y.; 
Cartwrights Northern’ Builders 
Supplies, 391 Oak St., North Bay, 
Ont., Can.; Smith Lumber & 
Supply Co., 2850 Division Ave., 
Grand Rapids, Mich.; Burton Lum- 
ber Corporation, 835 Wilson Rd., S. 
Norfolk, Va.; Colony Lumber Co., 
North Colony St., Wallingford, 
Conn.; Weld County Lumber Co., 
LaSalle, Colo. 
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CICERO-SMITH LUMBER—New branch yard to be located at south entrance Yo city of 
Lubbock, Texas, on a new 5-acre site, replacing 70-year-old facilities in downtown area. 
Store-showroom is 40'x!00'; attached warehouse 100'x200'. Completion scheduled for 
spring of 1958. Design uses flat roof plank deck, timber beams and posts. 


New “Home Centers” 





J. D. SHIER LUMBER & SUPPLY, LTD.—A new 4,000-sq. ft. store-showroom-office located 


16' forward of a new clear-span warehouse built in 1956 and connected by bridge to 
balcony portion of warehouse. The new expanded sales facilities will centralize opera- 
tions in Bracebridge, Ontario, for this third-generation lumber company. 
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Modern Store Merchandising 
Coordinated by 
American Lumberman 
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GETMAN & JUDD LUMBER—Proposed all-new merchandising and warehouse facilities 
on 104-year-old site in downtown Stamford, Conn. A two-story plan for showrooms al- 
lows for greatly expanded facilities on available land and permits large new parking 
area. Customers to enter showroom on second level crossing over automobile traffic. 


Scheduled for Completion in ‘58 


























Here are some of the outstand- 
ing store-showrooms to be built 
next year from plans drawn by 
American Lumberman’s architec- 
tural consultant, James N. Lind- 
enberger. 

Here are the prototypes of a 
New Type of Retailer who gives 
the American consumer the op- 
portunity to select building mate- 
ials in a store that truly shows 
the very best in modern materials 
and application—both in the ex- 
cellence of the architecture and in 
dramatic end-use display. 

Here and on the other pages in 
this report you see the Home 
Center concept of building mate- 
rial retailing, which will raise the 
standards of American homes 
more than any other single force 
DIAMOND MATCH LUMBER—First of the all-new retail plants in the announced $18,- and will raise the profit poten- 
000,000 modernization and expansion program of the California retail yards and stores 
division of Diamond Match will soon go under construction at Concord, Calif. Lumber 
will be unitized and stored vertically for pick-up sales. Large, patio store is included. 

















tial for the dealers whose leader- 
ship is here illustrated. 
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Compact Hardware Fixture 


To help dealers sell more residential builders’ hard- 
ware, The Yale & Towne Manufacturing Company has 
developed a basic display which takes only three square 
feet of floor space, yet represents a complete depart- 
ment by itself. 

Each of the eight 2’x1’ panels—four on each side— 
has an easel back and can readily be removed for 
counter display. Each lockset can also be lifted off 
for customer examination. A simple slotted arrange- 
ment permits even the knobs to be removed so cus- 
tomers can see exactly how the different trim effects 
in brass, bronze and aluminum will look. 

Simplified order blanks include a drawing of each 
piece of hardware next to the number so that un- 
trained personnel can reorder easily without con- 
sulting a complex catalog. The basic display includes 
lock sets, decorative trim for locks, sliding door hard- 
ware, screen door hardware, coat hooks, door stops, 
door knockers, padlocks and other items. Overall dimen- 
sions are 6’ high, 2’ wide and 18” base depth. 

Discussions with distributors and dealers led to the 
decision as to what particular items to display, says 
Carl M. Lynge, Yale lock and hardware director of 
advertising and promotion. Lynge credits American 
Lumberman’s model stores at the Cleveland and Chi- 
cago NRLDA expositions in determining some of the 
display principles in Yale & Towne’s compact unit. 

For further details, write Yale Lock & Hardware 
Div., Dept. A.L., The Yale & Towne Manufacturing 
Company, White Plains, N. Y. 

Circle No. 201 on Coupon, page 56. 





PLANNING CENTER permits two couples to use the area simul- 
taneously. 


Build Your Own 
Planning Center 


A home planning center which can be built for $45 
by the dealer from materials in stock has been de- 
signed by Masonite Corporation. The center accom- 
modates two couples simultaneously with privacy for 
each with plenty of room for plans and folders. 
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BASIC BUILDER'S 
HARDWARE in the 
residential line is 
attractively dis- 
played on this com- 
pact fixture at the 
West New York 
(N.J.) Lumber and 
Supply Co. Insert 
shows how each 
panel can readily 
be removed for cus- 
tomer examination. 


} 8 FLORESCEN 
“} eintume 2 TUBES 


MASONITE 
PEG-BOARD 


o_4 
4 


PLAN 


DETAILED PLANS call for materials which can be secured from 


dealer's own stock. 


The zig-zag shaped planning center stands on alumi- 
num, wood or wrought iron legs. It is 51%’ high, 6’ 
long and 2’4” wide. Tying it together is a counter 2’ 
wide and 6’ long, topped with Tempered Presdwood. 
Pegboard 1%” panels fastened to both sides of a wooden 
framework serve both as a screen and display area. 

Dealers may obtain free plans by writing to the 
Lumber Dealer Service Bureau, Suite 2037, Dept. A.L., 
111 West Washington St., Chicago 2, and requesting 


“Customer Planning Center’ plan. 
Circle No. 202 on Coupon, page 56. 
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FIVE BIG CYLINDERS TO SERVE YOU 
From Dierks modern treating plant—largest in the South— a 
you are sure to get high quality pressure-treated fence posts, lerks Forests Ine 
5 + 


barn poles and lumber, made from timber grown on Dierks 
vast tree terms. : 4 810 Whittington Ave. 
For economical unloading, specify lumber to be steel-strapped, Hot Springs, Ark. 
for shipment on flat cars. 
mal e % . a % oP —_-* a eel 
a SA el 


oe & ~ , 
se ° 


Circle No 14 on Coupon, page 56. 
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before! Capitalize on 

famous Grand Rapids ° ° 

quality construction with e with the 

de’cor louvered shutters * | 

and doors. With de’cor of ° tylin 

Grand Rapids, Inc. you expect ° we 

quality and you get it, plus : . 
specialized consultation service * and service 

on all of your problems of . 

measurement and installation. e ; that's easy 


— for new + wg . 
ooklet with complete sales ° | 
information and profitable ° ‘ to sell! 


liscounts. Please use firm 2 
iebterbvend. es We had to put on extra hands — since we 
decor OF GRAND RAPIDS, INC . started suggesting “Scotcn”’ Brand Masking Tape 

’ a 2 . ° ” ’ 

1613 EASTERN AVENUE S. E., GRAND RAPIDS, MICHIGAN with every paint sale! 


Associote Member Grand Rapids Furniture Makers Guild seasupmmnrsencusmecmmannns 2082 ss nanemnesaenmesearamnoatl 


Circle No. 15 on Coupon, page 56. Circle No. 16 on Coupon, page Sf 
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MECHANICAL HANDLING — UNIT LOADS 


re oO 


BANDING penta-treated T&G lumber at Dierks Forests Inc. 


Treated Lumber 


The parade of unit loads designed for mechanical 
unloading by the retail dealer is making big strides. 
Example pictured here shows treated lumber in packages. 
For details on NRLDA-NLMA shipment test program, see 
Sept. 30 A.L., page 30. 


You see, above and below, loading and unloading of 
some of the first package shipments of penta pressure- 
treated lumber, boards and dimension, as pioneered by 
Dierks Forests, Inc., Process City, Ark. and received 
by Von Tobel Lumber Co., Francisville, Ind. 

The Dierks company has been shipping treated lum- 
ber in this fashion since May of this year at no extra 
cost to dealers. Mixed shipments of lumber is pro- 
vided with penta-treated posts and poles. 

Average size of the bundles is 500 cubic feet with 
a weight of just under a ton to permit yards with small 
fork lift trucks to handle the units. Two-inch material 


CUTTING BANDS is simple process at Von Tobel Lumber, 


Francisville, Ind. 
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LOADING 2" banded lumber on flat cars at Dierks’ mill. 


in Packaged Lots 


is being banded with steel and loads are placed on flat 
cars to permit easy unloading at a wholesale or retail 
lumber company. 
At dealer level, the units are handled mechanically 
from car into storage and to truck for delivery to sites. 
Tabulation of package sizes is below. 


PACKAGE SIZES 
All Items S4S, Center Matched or Shiplapped; Steel Strapped; 24''x24''. 
No. Pes. 
SIZE Per Pkg. 4 F 8' 10° 12° 14' 16° 18’ 20' 
2x3 224' 6" BY 560" 672' 784" 896" 


560° 654' 747° 
576' 672' 768' 


MONON awn — 


696' 812" 928° 


FORK LIFT truck on dock unloads car at Von Tobel's in '/2-day 
instead of I'/. days as by hand. 
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New Equipment 
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Power Steering Optional 


Power steering for the Hyster se- 
ries of pneumatic-tired trucks in the 
3,000, 4,000 and 5,000-pound capacity 
range is now available as optional 
equipment. Features of the three 
trucks include large pneumatic tires 
for good traction in both inside and 
outside operations, a dual-tired trun- 
nion steering assembly and overall 
ultra modern functional design. Hyster 
Co., Dept. AL, 2902 N. E. Clackamas 
St., Portland 8, Ore. 

Circle No. 203 on Coupon, page 56. 


Form Flow Register 


new, portable Form 
Flow Register, light in weight and 
easy to handle, offers big machine fea- 
tures and performance coupled with 
the many benefits of continuous, hand- 
written record systems, says maker. 
Available in three sizes, Model 7000 
accommodates the three ‘popular ring 
dimensions—5‘ 4” x 8146”, 5%” x 61 
and 4%” x 6%”. It is available in a 
choice of six modern colors. With its 
pinfeed feature, Model 7000 is said 
to give positive forms control, align- 
ment and feeding performance. The 
Standard Register Co., Dept. AL, 
Albany & Campbell, Dayton 1, Ohio. 
Circle No. 204 on Coupon, page 56. 


A completely 


Low-Cost Shop Vacuum 


Tradenamed the Shop-Vac, a new 
low-cost, high-powered shop vacuum 
is equipped with a 24” diameter hose, 
handle and nozzle, which is said not 
to clog on average debris or shop dirt. 
The Shop-Vac comes with a 28-gallon 
fibre drum and also can be used with 
any standard 24-gallon metal disposal 
can. Shop-Vac can also be used with 
standard 1%” diameter vacuum fit- 
tings and simply by switching the 
hose, the unit can be used for exhaust- 
ing, blowing, drying and _ spraying. 
Craftools, Inc., Dept. AL, 396 Broad- 
way, New York 33; N. X. 

Circle No. 205 on Coupon, page 56. 
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All-New Store Fixture 


Known as the Flex-Orama 600, a 
new fixture is the result of extensive 
improvement of the Flex-Orama line 
first released in Jan. 1955. In the Flex- 
Orama 600, the manufacturer offers 
a complete choice of either wood or 
metal. Its wall cases feature three- 
foot, perforated shelves for instant 
binning and a limitless variety of shelf 
arrangement. New price ticket mold- 
ing now takes both %” and 1%” 
tickets. Any color scheme can be ac- 
commodated since there is a choice of 
six decorator-approved colors for the 
back panel as well as the shelves. 
Streater Industries, Inc., Dept. AL, 
Spring Park, Minn. 


Circle No. 206 on Coupon, page 56. 


om dats S24 Sale is a 
PROFIT-BUILDING Sale For You! 





. 50° and 60’ 


Steel Span 


FRAMES 


SIDING, ROOFING, 
DOORS & WINDOWS, 
HARDWARE from Your 
Stock 


You Sell ALL MATERIALS COMPLETE 


Get your share of the billion dollar building business — and make yourself 
a nice profit! With Steel Span, you sell COMPLETE factories, warehouses, 


farm buildings, schools, shops, garages, offices. 


Rigid Steel Span Frames 


are built with the strength of a bridge — available in widths of 32’, 44’, 
50’, 60’ and multiples, any length, Precision-fitted at the factory, easily bolted 
on the job. Steel Span Buildings provide 100% usable space, wall to wall 


and roof to floor. Attractive, fast and easy to erect. 


Get in on this Steel 


Span PROFIT BUILDING PLAN. Write for complete details today. 
Cuckler Manufacturing Co., Dept. AL-4, Monticello, Iowa. 


SEE US AT 
BOOTH 352 
NRLDA Exposition 


»-+ SPANS THE Y 


Circle No. 37 on Coupon, page 56. 





DEALER YOST, right, with Milford 
dairyman Curtis Phillips, left, and 
Grant Facer, an aluminum sheathing 
expert, inspect modern dairy buildings. 


Photos courtesy of Kaiser Aluminum 


Rural Dealer Licks Cut-Price Competition 


Service brings dairymen cus- 
tomers back to Nebraska dealer. 
Here’s his formula for getting 


and keeping farm customers. 


DAIRYMAN Carl Geis, left, and dealer 
Everett Yost, learn about use of aluminum 
sheathing for modern dairy farm con- 
struction. 
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Dealer Everett Yost, Yost Lum- 
ber Co., Milford, Neb. (pop. 1,000), 
has a formula for business develop- 
ment which appears to be licking 
the best efforts of cut-price lumber 
sellers. Farmers in Yost’s trading 
area know they can buy cheaper 
elsewhere, yet they continue to buy 
from him. 

“We get so much service from 
Yost, we can’t afford to buy in the 
city,” one of Yost’s dairyman- 
customers told American Lumber- 
man, 

Recent example. A recent ex- 
ample of Yost’s service took place 
one early September week end. At 
4 a.m. Yost loaded three local dairy- 
men into his station wagon, then 
took aboard the local county agri- 
cultural agent and the state agricul- 
tural engineer and drove 550 miles 
to the Fox River valley of northern 
Illinois. The purpose of the trip was 
to see some of the new developments 
in farm building. 

Yost figured that he would be 
better able to service his customers 
if he saw this development with his 
own eyes, and he just naturally fig- 
ured that he could help some of his 
customers do a better job if they 
went along, too. 

The group saw the development— 
a milking parlor idea permitting a 
man to milk one animal per minute 
in a sanitary, aluminum-lined build- 


ing—took some time off to attend a 
big league ball game, then went 
back home. 

Yost's service. Yost’s purpose in 
making the trip was not wining and 
dining, but to help educate his cus- 
tomers and himself in the latest in 
farm design. As a result of this and 
other efforts, dealer Yost knows as 
much about his customers’ farm 
building needs as they do, according 
to the farmers themselves. This 
knowledge is reflected in the precise 
way in which the farm structures 
plans made at Yost Lumber Co. fit 
the job they are meant to do. 

“Mr. Yost was the first and only 
lumber dealer ever to call on me at 
my place,” said Milford dairyman 
Carl Geis. “He knows from his own 
observation what I need and he 
helps me get the buildings which 
will meet that need.” 

Yost understands other problems 
of his farmer-customers, too. The 
only time they have to build is in 
the winter. He is willing to carry 
accounts on such jobs until the next 
harvest comes in. For many of his 
customers he does the actual con- 
struction in addition to supplying 
materials. He will take a general 
contract on a farm building or home 
building job, subs out all the work 
and coordinating it. 

Farmers in Yost’s area have a 
winter fodder storage problem. 
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K'rom his own study, he knows this 
problem and is equipped to lick it. 
for a number of years he has taken 
an interest in pole-type farm build- 
ings and can erect them on short 
notice. 

“T first became interested in the 
cost-cutting advantages of  pole- 
type farm buildings at a three-day 
farm construction clinic conducted 
by our Nebraska lumber association 
in connection with the university 
agricultural extension department,” 
Yost said. 

“Modern milking parlors used in 
our area have brought loose housing 
for dairy cattle,” he explained. 
“This means pole-type buildings for 
they provide windbreaks and snow- 
breaks without drafts and at low 
cost.” 

Customer satisfaction. “You 
can’t buy advertising as good as 
customer satisfaction,” Yost said. 
“The farmers in the Milford area 
all have trucks as big as our lumber 
trucks, if not bigger. They can haul 
in building materials from the city 
if they want to. The only way a 
farm area dealer can hold their 
business is by rendering the kind of 
service they want. 

“This is what we’re trying to do. 
We learn what services they want 
by striving to know as much about 
their building problems as they do.” 

Yost’s success in doing this can 
be measured in the 55 houses he has 
furnished and built in the Milford 
area since World War II, plus in- 
numerable farm structures. de- 
signed and built to suit farmers’ 
needs and pocketbooks. 


Offers Store as Precinct 
Polling Place 

On a recent election day, the 
McDaniel Lumber Co., Eugene, 
Ore,. had visits from a large part 
of the adult population of its im- 
mediate neighborhood. This was 
because owner H. F. McDaniel 
said, “Yes,” when asked to make 
his store available as a polling 
place. 

“There wasn’t any other suitable 
place in this precinct,” McDaniel 
explained. “We think it’s part of 
our job as citizens to offer our 
facilities.” 

McDaniel received $5 as rent for 
the use of a part of his store as a 
polling place. 

“That doesn’t cover our costs,” 
he said, “but we think it is good 
business, anyway.” 
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1957 SUCCESSES 


Prove Power of Dynamic 
Esther Williams 
Swimming Pool Program 
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You, too, can make money in this booming new industry 


Builders, Contractors, Lumber Dealers, Building Supply Wholesalers and smart businessmen 
are finding Esther Williams Swimming Pool exclusive franchises a profitable new business. 


. Ti 


Vince Buck, Spokane, for- 
merly prominent builder, 





THE PERFECT POOL — 


All concrete, in-the-ground, beautifully 
designed with complete top-quality 
equipment. 


FOR MOTELS AND HOMES — 


A separate, complete line and promo- 
tion sells motels, clubs and communi- 


ties. This big, profitable market is “hot” 
right now during Fall and Winter. 


1957 SUCCESSFUL— 
1958 SENSATIONAL — 


The boom is just beginning! Our big 
1957 program, with full page color ads 
in Life, Better Homes and Gardens, 
Good Housekeeping, Tv, Radio — and 
tie-in with Pepsodent, will be dwarfed 


now exclusive Esther Wil- 
liams Swimming Pool dis- 
tributor for the Inland 
Empire (with partner Leo 
Higbee) checks on Esther 
Williams Swimming Pool 
installed in model house 
by Fred Wolf, successful 
Spokane builder. Vince 
Buck and Leo Higbee say: 
“Our exclusive distributor- 
ship for Esther Williams 
Swimming Pools in the In- 
land Empire is going great. 
We set up 8 dealers in 60 
days and we re really 
moving pools.” 


by what we do in 1958. Thousands of 
sales leads will need to be handled — 
many in your market — and many on 
hand right now! 


CAN YOU QUALIFY?— 


We can consider only successful busi- 
nessmen with a keen sense of selling 
and merchandising. A five-figure Invest- 
ment ‘is necessary for opening, self- 
liquidating inventory. We'll supply you 
with complete know-how in sales, in- 
stallation, advertising and promotion 
Your reward is a profit potential of 
$25,000 to $250,000, varying with ex- 
clusive area. Write today, outlining 
your interest. We'll be in touch with 
you promptly. 


INTERNATIONAL SWIMMING POOL CORPORATION 


Exclusive Manufacturer of the Esther Williams Swimming Pools 


73 Court Street, White Plains, New York 


You recognize Esther Williams Swimming Pools by their unique 
advanced design, pure sparkling water and custom 


1 O8 p Oiiuap 
Swimming ne oy 


“Ss 

Pools ‘Guaranteed by > 
Good Housekeeping 
* * 


0, > 
Y 45 apyrensid 


tailored beauty ...at homes, motels, clubs and model 


houses everywhere! 





Circle No. 17 on Coupon, page 56. 





Dealers from 
Coast to Coast 


are Turning to... 


Make more profits with 


America’s full line of superb quality 


pre-stained woods. 
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@ Perfect Fit Shakes 


@ Quick Fit Panels 


@ Sierra Hand-Hewn Shakes 


@ Boards and Battens 
@ Timberline Siding 
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SEATTLE 7, WASHINGTON 


1116 LEARY WAY 


STAINED WOOD PRODUCTS FOR TWENTY-SIX YEARS 


TALK of the INDUSTRY 


Five New Power Tools For Home Craftsmen 


MAGNA's new 12!/,"" jigsaw (top, left); 
4" belt sander (bottom, left) and 8" tilt 
arbor saw (right) are economy-priced and 
ideal as Christmas items. 


Five new single-purpose Magna- 
line tools are announced by Magna 
Power Tool Corp., Menlo Park, 
Calif. They include (1) a 12%” drill 
press, which can be used as a bench 
or table drill press, or mounted on 
a stand for use as a floor model, (2) 
a 30” lathe, which has a 12” gap-bed 
for faceplate turning, (3) a new 8” 
tilt arbor saw that features single 
knob blade control, (4) a 12%” jig- 
saw for homecraftsmen and model 
builders and (5) a 4” belt sander 


with an adjustable stop-fence. 
Each tool is designed to satisfy 
demands for styling that would 
blend with today’s modern house- 
hold appliances. Safety and ease of 
operation were prime factors in the 
design of each tool, reports Magna. 
The three low-priced 8” saw, 
12%” jigsaw and 4” belt sander are 
ideal as Christmas gifts both for 
the adult craftsman and junior 
craftsman, or heavy model builders. 
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NEW MAGNA 12!/,"' drill press (left) has 
a quick-cam speed changer. Unique one- 
piece design of the new 30" lathe (right) 
provides a built-in gap-bed. 





See Spring Upturn For Business 


Although the “bloom is off the 
lumber market,” Western Pine 
lumbermen at their semi-annual 
association meeting in Portland, 
Ore., were told they would probably 
see an improvement in business con- 
ditions by next spring. 

“Since the slowdown in _ tract 
housing construction, the individual 
new homeowners who get financing 
from regular commercial lending 
agencies are now the backbone of 
our industry,” A. B. Hood, presi- 
dent of the association, told the 


group. “‘We must show them and 
their families that the home — not 
the gadget — is the foundation for 
a sound American way of life,” he 
pointed out. 

The association board of direc- 
tors voted to support for one year 
a wood school promotion program 
planned by the NLMA if most other 
elements of the lumber industry 
also give support. Other board ac- 
tion included adoption of selection 
grade standards for No. 2 and No. 3 
common knotty paneling of all as- 
sociation species. 


WORLD'S LONGEST PLYWOOD PANEL, fabricated by the Diamond Lumber Co. to 
demonstrate possibilities in long length plywood, was on display at the Tillamook 
County Fair in Oregon. The five-ply, 3," thick panel is 163’ long, contains 652 square 
feet and meets all marine plywood specifications. Three railroad flat cars (above) were 
needed to transport the giant panel from plant to fairgrounds. 


NATIONAL LEADER IN PRE- 
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Elect Black Head of 
Western Red Cedar Assn. 


William M. Black, president, 
Seattle (Wash.) Cedar Lumber 
Mfg. Co., has been elected president 
of the Western Red Cedar Lumber 
Assn., which is comprised of 16 
mills in western Washington and 
British Columbia producing clear 
grades of cedar siding and cedar 
paneling. 

He succeeds Don Johnston, Fla- 
velle Cedar, Pert Moody, B. C., who 
served as president for the past 
year. Gordon Douglas, vice-presi- 
dent, Powell River Forest Products, 
Ltd., New Westminster, B. C., was 
elected vice-president. John Mc- 
Crory, sales manager, Seattle Cedar 
Lumber -Mfg. Co., continues as 
treasurer of the association and 
Arthur I. Ellsworth as secretary- 
treasurer, with headquarters in 
Seattle. 


Mineral Wool Group 
Elects Smith President 

Everett W. “Pat” Smith, vice- 
president, Owens-Corning Fiber- 
glas Corp., Toledo, Ohio, and man- 
ager of the company’s residential 
building materials sales div., is the 
new president of the National Min- 
eral Wool Assn. He succeeds M. C. 
Fairfield, sales manager of the In- 
sulite Division of the Minnesota & 
Ontario Paper Co. 

New vice-president of the asso- 
ciation, which has as its members 
25 companies in the U. S. and Can- 
ada, is R. J. Denson, president, Per- 
fect Seal Mfg. Co., Walworth, Wis. 
P. A. Voigt, commodity sales man- 
ager, Johns-Manville Sales Corp., 
New York City, has been reelected 
treasurer. 

(continued on page 47) 


THIS ISLAND DISPLAY, featuring Savan- 
nah paneling, a product of the Georgia- 
Pacific Corp., Olympia, Wash., has 
proved so effective saleswise that there 
are now 4,000 of them installed in dealer 
showrooms across the nation. 
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for bright and airy modern rooms 


FE * casement and 
bee ld picture windows 


MODERN wooo 


Bee Gee’s glamorous picture windows, corner picture windows and 
high-style casements trap every bit of sun, air and view for truly im- 
pressive window beauty. Unique ventilation features protect the health 
and comfort of the whole family. It’s the “Wife-Approved” window 
...the ideal combination of window beauty and controlled ventilation 
that adds more glamor and authentic styling to every type construction. 
WINDOW IS ONE COMPLETE UNIT—Factory pre-fitted universal frame, 
glazed sash and hardware. 

CONTROLLED VENTILATION —Air enters from three directions as desired. 
LOWER COST INSTALLATION—Simply set the Bee Gee Window in the 
wall and nail in place. Ideal for replacement of old-style windows. 

CLEAN THE OUTSIDE FROM THE INSIDE—without stretching, without 
ladders, without danger. 

OVER 170 STYLES AND SIZES—A window for every room, every style 


of architecture. e 
Reg. U. S. Pat. Off. 


crank operator. 

instant finger- tip ° : 

control. Works with Bee Gee auto- ease Of installation spel/s economy 
matic storm sash or screen in piace 


BROWN-GRAVES CO., Dept. AL-121-1057, Akron 1, Ohio 


Please send catalogs and full details. 


lama: [] builder [) architect [] dealer 


NAME 





ADDRESS = 


Circle No. 18 on Coupon, page 56. 

















Gift-Wrapped Fireplace Logs 


Vermillion Lumber Co., 


Danville, Ill., used gay wrap- 


pings to convert ordinary cartons of pressed-sawdust 


logs into gifts. 





EMPLOYEE CON FUND 


By Tue Nicners You Pav For Coscee IMATELY #/350~ ANNUALLY 
Wie Be Usé0 For Twe Supoonr OF py FOLLOWING ORGANIZATIONS 


GIRL SCOUTS RED CROSS 
BOY SCOUTS MARCH OF DIMES 


US.O. CANCER FUND 
vw HEART FUND 
YMCA 


COMMUNITY 


CHEST 
CEREBRAL PALSEY FUND 


THIS MONEY WILL ALSO BE USED: EMPLOYEE SICKNESS: GIFT FUND 


Skw® KRANTHACK 
VERE WHITLE 
VERA ARK‘ 

HN KNUTSON 

AMES YRKORA 


YOUR WELFARE COMMITTEE 


Coffee Break Builds Welfare Fund 


Coffee breaks at the Knecht Lumber Co., Rapid City, 
S. Dak. also give employes an opportunity to contrib- 
ute to their own welfare fund and to the Community 
Chest fund. The firm’s welfare committee, elected an- 
nually from 70 employes, decides how the money col- 
lected from coffee breaks will be spent. The sign seen 
at the entrance to the coffee bar, serves as a reminder. 
And coffee is still a nickel. 





These 3 Multiplex 
displays will make 
money for you... 


The drawing shows the 
floor space needed for a 
typical 10-panel Multi- 
plex display. With 80’ 
high panels, more than 
330 square feet of dis- 
play space is provided. 











DOOR MERCHANDISER 


Full-size sample doors 


by attaching simple pivot brackets top and bot- 
Doors are interchangeable with display 


tom. 
panels. 


DISPLAY PANELS 

For displaying moulding, siding, 
roofing, floor and wall covering, 
paneling, plywood, etc. Steel-framed 
Multiplex swinging panels are used 
by thousands of dealers who are keen 
merchandisers as well as good lum- 
bermen. 


Circle No. 35 on Coupon, page 56. 


























LITERATURE RACK 

This panel is a natural for merchandising ‘‘Do-It- 
Yourself’’ booklets, blue prints, home improve- 
ment loan information, etc Interchangeable 
with sample doors and display panels 


WU LniPLEX DISPLAY FIXTURE CO, 


St. Louis 1, Missouri 


are prepared for display 





907-917 North 10th Street 
Please send your onlin Equipment Catalog 


NAME 
COMPANY 


ADDRESS. . 





CITY AND STATE 
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MANUFACTURERS 


(begins on page 44) 








COMPANIES ANNOUNCE 


Fine Hardwoods Association president, Wm. F. Ashby 
of Jackson, Tenn., announces the selection of E. Howard 
Gatewood, vice-president and sales manager of the Taylor 
Chair Co., Bedford, Ohio, as executive vice-president of 
the association, which has its headquarters in Chicago. He 
succeeds Burdett Green, who is moving to the west coast. 


An unusual yet practical Christmas gift for special cus- 
tomers, friends and school and youth groups is a TECO 
Wood Study Kit available from Timber Engineering Co., 
1319 18th St.. N. W., Washington 6, D. C. In addition to 
54 samples of domestic hardwoods and softwoods, foreign 
woods and special products, the kit contains a 10-power 
hand lens for microscopic examination of the various spe- 
cies; a carving knife; an 84-page manual on how to identify 
different species and a study guide. 


W. C. Barrier has been appointed chief inspector of the 
National Hardwood Lumber Association, according to an 
announcement by M. B. Pendleton, secretary-manager of 
the trade group, which held its 60th annual convention 
in Chicago recently. Barrier succeeds Wm. H. Nelson, who 
has held the position since 1923. Nelson has been appointed 
advisor to the secretary-manager. 


Paul R. Williams of Winton Lumber Sales Co., Minne- 
apolis, Minn., which manages the eastern and midwestern 
sales for the Winton Lumber Co. mills at Martell and 
Diamond Springs, Calif., will be a panelist at the NRLDA 
Show, Nov. 4-7, in Philadelphia. He will participate in the 
Progress Report on the Unitized Lumber Shipping Session. 
The Winton mills are working very closely with the 
NRLDA-NLMA test shipping program. 


Alan B. Cook has been appointed merchandise manager 
for paint products, with headquarters in Chicago, by 
United States Gypsum Co. ... The Whiting-Adams Co., 
Boston, Mass., manufacturer of paint brushes, has elected 
John H. Devlin as vice-president and director of sales. 


Plywood Processing and Finishing Co., Ine., Newark, 
N. J., announces the development of a new finishing process 
for fir plywood to produce attractive decorator finishes at 
low cost. The finished surface is satin smooth. The plywood 
sheets may also be V-grooved so that a finished job will 
simulate random-width planking. The new finishing process 
is also b2ine made available to a limited number of ply- 
wood manufacturers on a royalty basis. 
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wIRTS & JACKETS TROUSERS 
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could be made more efficient by cedar closet lining, estimates 
Aromatic Red Cedar Closet Lining Mfrs. Assn., Chicago. The 
remodeling job above utilizes the fragrant wood for its beauty 
and moth-repellency. Plus being practical, cedar closets help 
to sell homes and return an excellent profit margin. 
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RELEASED BY OUR-WAL 


Independent Study Now 
Available to Industry 


In an effort to obtain pertinent 
information as to how joint re- 
inforcing actually affects the 
strength of masonry construc- 
tion, Dur-O-waL sponsored a 
program of research carried on 
by the Research Foundation of 
the University of Toledo in 
1956. The study was designed 
to provide data on the following 
items: 


1. The relative lateral strength 
of walls constructed with var- 
ious types and amounts of re- 
inforcing. 

2. The relative effectiveness of 
various types and amounts of 
reinforcing used in walls laid 
up with mortars of widely vary- 
ing strengths. 

3. The effect of deformation in 
the side rods on the bond in 
both weak and strong mortars. 


4. The effect on bond of the 
joints formed by the side rods 
and cross rods. 


5. The effect of deforming on 
the strength of the side rods. 


A total of 39 walls, 9’-4” x 4’ 
were built and tested. More 
than two dozen tension tests 
were made on plain and de- 
formed wires; 80 pull-out tests 
were made to determine bond 
characteristics. 








Guide for Comparison 











Three points of importance in 
comparing quality — 
1. Weight of material 
a. Comparison of actual 
weight per 1000 lineal 
feet. 

. Flexural strength in re- 
lation to weight of 
steel in wall. 

2. Deformation 
a. Report of tests 
3. Mortar Locks 
a. Report of comparative 
tests 


Dur-0-wal Distribution 


More than 8,000 dealers stock 
Dur-O-waL, which is distributed 
in key markets throughout the 
United States. It is readily 
available in your area now. 


Widening Design 
Horizons 


By scientifically combining steel 
with concrete, architects are 
provided with new freedom of 
design and new economy of 
construction. Dur-O-waL is de- 
signed to fill a basic need for an 
economical, fabricated  rein- 
forcing member for masonry 
walls. You are invited to send 
for your copy of the research 
findings to learn how this truss 
design member provides su- 
perior lateral and horizontal re- 
inforcing. 


Adequate Manufacturing 


Facilities 

Dur-O-waL is manufactured by 
the Dur-O-waL Division, Cedar 
Rapids Block Company, Cedar 
Rapids, lowa; Dur-O-waL Prod- 
ucts, Inc., Box 628, Syracuse, 


N.Y.; Dur-O-waL of Illinois, 
119 N. River Street, Aurora, 
Ilinois; Dur-O-waL Products of 
Alabama, Inc., Box 5446, Bir- 
mingham, Alabama; Dur-O- 
waL Products, Inc, 4500 E. 
Lombard St., Baltimore, Md.; 
Dur-O-waL Div., Frontier Mfg. 
Co., Box 49, Phoenix, Ariz.; 
and Dur-O-waL, Inc., 165 Utah 
St., Toledo, Ohio. 








Advertisement 
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Automatic Fabric Control 


An automatic fabric control that 
serves as a built-in instruction book 
is said to eliminate guesswork for 
washing and drying all basic types of 
fabrics in a newly designed automatic 
washer and matching clothes dryer in 
the 1958 line of RCA Whirlpool home 
laundry appliances. In the top-of-the- 
line Imperial Mark XII model, instruc- 
tions for washing all basic fabrics are 
revealed by a revolving fabric guide 
on the control panel. The new line 
consists of six automatic washers, five 
clothes dryers available in gas or elec- 
tric, gas or electric combination 
washer-dryer, three wringer washers 
and an automatic ironer. Whirlpool 
Corp., Dept. AL, St. Joseph, Mich. 

Circle No. 207 on Coupon, page 56. 


Tint-A-Matic Machine 


A new automatic paint colorant 
dispensing machine, the Tint-A-Matic 
operates on 60 cycle 120 volt AC cur- 
rent. Its overall dimensions are ap- 


proximately 32” x 32” x 33%”. Its 
colorant capacity consists of nine dif- 
ferent canisters, each holding seven 
quarts of colorant. In addition to color- 
ant, the dealer’s only stock require- 
ment is two base paints in each finish. 
These base paints are opaque white 
fcr making pastels and light tints and 
neutral white used primarily for mak- 
ing deeper shades. Tint-A-Matic Co., 
sub. of Rockford Paint Mfg. Co., Dept. 
AL, Rockord, IIl. 
Circle No. 208 on Coupon, page 56. 


Outdoor "Extra Rooms” 


The nicest room in your home can be 
right in your own backyard. Here in 
one complete package is the Tee Pee 
(left), an attractive all-steel building 
that can be erected on concrete or 
wood foundation. Truly a do-it-your- 
self thrift investment, there are 512 
cubic feet of storage space. Pictured 
at right is the Cottage Cabin, rugged 
enough to be used in heavy industry, 
yet handsome enough to be placed in 
the yard of any home or on the finest 
golf course. Only tools needed to as- 
semble both buildings are a screw- 
driver and wrench. Pennington Mfg. 
Co., Dept. AL, Addison, IIl. 

Circle No. 209 on Coupon, page 56. 


¥ 
Plumber's Faucet Reseater 


A master plumber’s faucet and valve 
reseater that reproduces the original, 
shouldered seat without changing the 
washer size is announced. An excep- 
tionally long, 914” feed screw makes 
it possible to renew the seat on all 
faucets and valves regardless of where 
they are installed, it is said. Each tool 
is packaged, complete with four 
Swedish steel cutters, in a handsome, 
two-color, die cut, self-selling box. Ad- 
ditional cutters in a full range of 12 
standard seat sizes are available. The 
Schaul Mfg. Co., Dept. AL, 6300 
Roland Ave., Cleveland 27, Ohio. 

Circle No. 210 on Coupon, page 56. 


To Feature 34 HP Router 


The Black & Decker Mfg. Co. will 
feature its new % hp router at the 
NRLDA Show, Nov. 4-7, in Phila- 
delphia, in addition to its line of port- 
able electric saws. The new % hp rout- 
er features a micrometer-type depth 
adjustment for accurate, quick setting 

(continued on page 50) 
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Electric Starter 

A rotary trimmer type 
mower, P822-EL, with a 
Fairbanks-Morse electric 
starter has been added to 
the Pincor mower line. Pio- 
neer Gen-E-Motor Corp., 
Dept. AL, 5841 W. Dickens 
Ave., Chicago 39, Il. 


Circle No. 211 on Coupon, page 56. 


48 


= 


Lowers Price 

Substantial cuts in the 
list prices of its FP-33 
twin-brush floor polisher 
and its FP-33A, a de luxe 
version of the basic ma- 
chine, are announced by 
Red Devil Tools, Dept. AL, 
Union, N. J. 


Circle No. 212 on Coupon, page 56. 


Prefab Chimney 

A new, all-fuel, prefab 
chimney, constructed of 
specially treated galva- 
nized steel, is being intro- 
duced under the name of 
Metalbestos Chimney. Wil- 
lam Wallace Co., Dept. 
AL, Belmont, Calif. 


Circle No. 213 on Coupon, page 56. 


“Halo of Heat" 


An automatic “halo of 
heat” dryer said to intro- 
duce an entirely new con- 
cept in low-heat clothes 
drying is announced. Avail- 
able in gas or electric mod- 
els. The Maytag Co., Dept. 
AL, Newton, Iowa. 

Circle No. 214 on Coupon, page 56. 
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Stanley Tools for Christmas 


Now easier to show and sell! 
More profits than ever before! 


All Stanley Tools for Christmas, in open stock 
and in S10 unit, have these handsome holiday 
gift covers over stock boxes. 


TOOLS 
No. Item List 


XST1% 16 oz. Steelmaster Hammer . $4.69 
X264 9 in. Aluminum Torpedo Level...... 2.95 
X220_ ~=Block Plane 3.98 
X215A 6 Power bits in kit 7.80 
X41 “Yankee” Push Drill 6.75 
X348W 8 ft. Glide-O-Matic Rule 1.98 
X295 File Type “Surform” 2.69 
X296 Plane Type “Surform” 3.69 
X122 =: 12 in. Combination Square . 3.25 
X702. = Aluminum Woodworker’s Vise...... 4.75 


All these Stanley Tools are available in open stock 
and in the S10 Unit. With the unit you also get 
free display material including one 40” x 10” 
window banner, three product pedestals and two 
40” x 5” cornice streamers. 
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All Stanley-Handyman Tools for Christmas, in 
open stock and in H10 unit, are in these color- 
ful Christmas gift boxes. 


TOOLS 
No. Item List 
X1306 6 Auger bits in kit $7.20 
X1252R 4 Chisels in kit 6.95 
X1220 Hand Drill 4.75 
X111% 160z. Hammer ; 2.39 
X1295 24 in. Pine Level 3.25 
X1204 9 in. Bench Plane 5.79 
X246 6 ft. Extension Rule 2.10 
X1208W 8 ft. Tape Rule 1.19 
X633H Yankee Handyman Spiral Driver 4.98 
X3005 5 Screwdrivers in Metal Stand 2.98 


All these Stanley-Handyman Tools are available 
in open stock and in H10 Unit. With unit you also 
get free display material including one 40” x 10” 
window banner, one 40” x 5” cornice streamer 
and three product pedestals. 





Your Cost ..... $2775 
Retail Value ... $41°° 


Your Cost ..... $2835 
Retail Value . . . $425° 
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510 Unit, 





"HO Unit, 
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All tools in both units are in open stock with extra Christmas box covers 
for extra Christmas tool sales. Order Stanley and Stanley-Handyman Tools a aS 
from your wholesaler now. He has both units. MECHANICS SE 
Big, colorful space in the December 8th issue of THE AMERICAN = 
WEEKLY shows and sells all twenty of these Stanley Tools for Christmas 
to 20,000,000 Americans. Millions more shoppers for Christmas gifts will 
see other Stanley advertising in POPULAR SCIENCE, POPULAR ME- 
CHANICS, MECHANIX ILLUSTRATED, SCIENCE & MECHANICS, 
HOME CRAFTSMAN and FAMILY HANDYMAN. 
For free mats and envelope stuffers for your own promotions write 
Stanley Tools, Division of The Stanley Works, 120 Elm Street, New 
Britain, Connecticut. 


POPUEAR 
SCLENCE 


The Tool Box of the World 


AMERICA BUILDS BETTER AND LIVES BETTER WithH STANLEY 


STANLEY 


BUILDING PRODUCTS MERCHANDISER 


This famous trademark distinguishes over 20,000 quality products of The Stanley Works—hand and electric tools 
* builders and industrial hardware + drapery hardware + door controls * aluminum windows + stampings « springs 
* coatings + strip steel + steel strapping—made in 24 plants in the United States, Canada, England and Germany. 


Circle No. 21 on Coupon, page $6. 49 
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about Opa's greatest 
profit builders... 
4 new choose-your-size 
“‘rack-and-roll’’ deals 


Now OPAL Insect Wire Screening 
adds new flexibility to its proved 
profit-building dispensing rack 
and screening deals. Now, you can 
select your type of rack and also 
the widths of screening most 
called for by your customers. 

And look at the low, low prices! 
Better call your distributor be- 
fore they go up... or mail coupon. 


Deal No. 2A Space-saving single-sided Aluminum 
Rack (not shown) with five 100-ft. rolls of OPAL Alumi 
num Screening (1267 sq. ft Your choice 26", 28”, 
30”, 32”, or 36” widths. Price $119.95* (Rack only— 
$39.95 f.0.b. Factory 

Deal No. 3A Double-sided Aluminum Rack with five 
100-ft. rolls OPAL Aluminum Screening and five 100-ft 
rolls OPAL Galvanized. Your choice above widths. Price 
$199.75° (Rack only—$52.95 f.0.b. Factory 

Deal No. 4A Double-sided rack with ten 100-f. rolls 
OPAL Aluminum Screening. Your choice above widths 
Price $222.75° 

Deal No. 5A Double-sided rack with ten 100-ft. rolls 
OPAL Galvanized Screening. Your choice above widths 
Price $179.75° 


* Freight prepaid and allowed east of Rockies 


Opa. 


Use this coupon today! 


America’s fastest-selling 
quality screening. 


Please have distributor in my territory contact me on 
Rack Deal No 


COMPANY 
STREET 


CITY 


Mail coupon to: 


NEW YORK WIRE CLOTH CO. 


York, Pennsylvania 


Circle No. 41 on Coupon, page 56, 
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(begins on page 48) 





and many exclusive features for ease 
of handling. In addition to the new 
router and saws, Black & Decker will 
exhibit and demonstrate drills, jig 
saws and orbital sanders. The Black 
& Decker Mfg. Co., Dept. AL, Towson 
4, Md. 
Circle No. 215 on Coupon, page 56. 


Contemporary Mailbox 


A new Contemporary mailbox with 
a white front is especially designed to 
blend with modern and _ ranch-type 
homes. It is 16” long, 6%” high and 
534” deep. It weighs 6 pounds. Trim 
is solid brass. The mailbox pouch is 
counterbalanced, so that a slight pull 
on the triangular handle drops and ex- 
poses the pouch. When hand pressure 
is released, the mailbox automatically 
closes. The mailbox is packaged in an 
all-season gift box and comes complete 
with mounting screws. McKinney Mfg. 
Co., Dept. AL, 1715 Liverpool St., 
Pittsburgh 33, Penna. 

Circle No. 216 on Coupon, page 56. 


Open End Wrench Set 


First item in the Upland Forge line 
is the Open End Wrench Set. Openings 
are precision-machined and each set 
is packaged in a sturdy clip. Four 
models are available in the Open End 
Wrench Set; two five-piece sets and 
two four-piece sets, each available in 


black or plated finish. In addition, 
plated open stock is also available. 
Sizes included in both sets are from 
5/16” opening x 11/32” to 5/8” open- 
ing x 8/4”. Upland Industries, Inc., 
Dept. AL, 115 Sixth St., Upland, 
Penna. 
Circle No. 217 on Coupon, page 56. 
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$40 FaRean St 


GERBER jig peopucts mc, + 2 


Enters Wooden Leg Market 


Gerber Wrought Iron Products is 
now manufacturing unfinished, wooden 
legs made of kiln-dried hardwood, 
smoothly sanded and ready for finish- 
ing. A reversible two-way top plate of 
extra-heavy steel provides easy at- 
tachment for straight or flared leg 
position. All legs are complete with 
5/16” hanger bolts. Sizes range as fol- 
lows: 6”, 6”; 12”, 16”, 22" and 28”. 
The legs, which have brass-accented 
self-leveling ferrules, are packed a set 
of four to a display carton. Gerber 
Wrought Iron Products, Inc., Dept. 
AL, 2540 Farrar St., St. Louis 7, Mo. 

Circle No. 218 on Coupon, page 56. 


Router-Plane-Shaper Tool 


Millers Falls’ new Router-Plane- 
Shaper is a_ three-tools-in-one com- 
bination with a complete range of at- 
tachments and accessories, plus a revo- 
lutionary new line of router bits. 
Offered at a popular price, it is de- 
signed to “bring the adventure of fine 
cabinet-work within the reach of 
everyone”, says manufacturer. The 
No. 6800 router (power unit plus 
router base) is available alone, or in 
combination with the plane and shaper 
attachments and other accessories. 
Millers Falls Co., Dept. AL, 57 Wells 
St., Greenfield, Mass. 

Circle No. 219 on Coupon, page 56. 


Cabinet Kitchen 


Handsome enough to qualify as a 
living-room piece, the Cabinet Kitchen 
combines refrigerator, store (with 
oven if desired), freezer and sink in 
a cabinet and is only 29” wide. A 
selection of natural wood or white 


October 28, 1957, AMERICAN LUMBERMAN AND 





finishes allows it to blend perfectly 
with other furniture or appliances. Of 
quality construction inside and out, it 
provides complete kitchen facilities 
and attractive appearance anywhere it 
is used. General Air Conditioning 
Corp., Dept. PB-AL, 4542 Dunham St., 
Los Angeles 23, Calif. 
Circle No. 220 on Coupon, page 56. 


Jiffy Cabinets in Color 


Campro Products, plastics molders 
who originated Jiffy small-item-stor- 
age cabinets, have brought out two 
new models in newest contemporary 
colors. At the same time price cuts on 
all styles by as much as 20% are an- 
nounced. The new four-drawer model 
is called Mighty Midget; the new 
eight-drawer is called Handi-Chest. 
Both models are available in pre-mar- 
ket tested colors of white rice, tanger- 
ine, beige, deep turquoise and in solid 
black. Campro Products, Inc., Dept. 
AL, Canton 1, Ohio. 

Circle No. 221 on Coupon, page 56. 


Filing Vise 
Circular saw blades of 4” to 18” 
diameter may be sharpened quickly 
with the new Foley Model 346 filing 
vise, it is said. Blades with arbor holes 
of %” to 1%” slip over a threaded stud 
assembly and are held firmly in place 
by a cone that engages stud threads 
when a plunger is released. The cone 
is then turned for desired amount of 
tension, allowing blade to be rotated by 
file pressure to bring each tooth into 
position. Saws may be filed either ver- 
tically for straight across filing, or 
locked at any desired tilt angle to 45°. 
Industrial Dept., Foley Mfg. Co., Dept. 
AL, 3600 N. E. Fifth St., Minneapolis 
18, Minn. 
Circle No. 222 on Coupon, page 56. 
(continued on next page) 





What's Your Answer? 
(Answers on page 55) 
In which sales area is most of the 
package and big-ticket selling 
done in today’s modern building 
materials store? 
Which well-known builders’ hard- 
ware manufacturer is celebrating 
its 56th anniversary this month? 
Why does Dierks Forests, Inc., 
keep the average size of its pack- 
age shipments of penta pressure- 
treated lumber, boards and dimen- 
sion in bundles of 500 cubic feet 
with a weight of just under a ton? 
What is one of the most impor- 
tant factors in preventing leaky 
brick walls? 
For a maximum profit, what kind 
of a location does a retail store 
catering to consumers need and 
why? 
How is Opal Insect Wire Screen- 
ing adding new flexibility to its 
profit-building dispensing rack? 
Why did the architect raise the 
cashier’s desk in planning the new 
lumber Home Center, just com- 
pleted in Saginaw, Mich.? 
What sales aid will you receive 
free when you order the Reming- 
ton R180 Christmas display as- 
sortment of fast-selling tools? 
Which firm recently fabricated 
the world’s longest plywood 
panel? 
Name three high-profit products 
made of Fortex, which will find 
ready acceptance among plaster- 
ers, janitors, farmers, garage 
owners and homeowners alike? 





Trade Mark 


Registered 





DOUGLAS FIR 


PONDEROSA PINE — SUGAR 


WHITE FIR 


PINE 


INCENSE CEDAR 
Annual Production 60 Million 


High Altitude, Soft Textured Growth 


Modern Moore Design Dry Kilns 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE, CALIFORNIA 


ANDERSON, CALIFORNIA 


Sales Office at Susanville, California 








Circle No. 23 on Coupon, page 56 








Manufacturers and Distributors 


of 


WEST COAST WOODS 


Douglas Fir, Hemlock, Cedar, 


Pine, White Spruce 
AND SHINGLES 


Sigcemanteoteee teen . Each office of Twin Harbors is 
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BUILDING PRODUCTS MERCHANDISER 


' TT geared to provide fast, experienced 
s and complete information regarding 
placement of your order. 
BRANCH OFFICES 
Portiand, Ore. New York, N. Y. 
Arcata, Calif. Medford, Mass. 


Menlo Park, Calif. Vancouver, B.C. 


Circle No. 24 on Coupon, page 56. 
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Circle-Simmer Burner 


A greater utensil bottom area is 
covered by the simmer flame of a new 
gas range top burner which ends un- 
even, “hot-spot” simmering, according 
to its manufacturer. When the Circle- 
Simmer burner is turned down to its 
simmer or lower keep-warm positions, 
tiny flames encircle the entire burner 
head, spreading the heat out over a 
wider area. The new burner is said to 
offer a continuous choice of heats, 
without gaps. The housewife thus may 
choose any heat she needs, from a low 
of 350 btu/hr. to a high of over 12,000, 
says maker. Geo. D. Roper Corp., 
Dept. AL, Rockford, III. 


Circle No. 243 on Coupon, page 56. 


A 66" Cabinet Sink 


A special fall promotion for Youngs- 
town Kitchens dealers is a 66” cabinet 
sink available in Star White finish. 
The unit has an acid-resisting porce- 
lain-on-steel sink top with two large 
bowls, two drainboards, 4” backsplash 
and impressed soap dish. A chrome 
faucet assembly and two crumb-cup 
strainers are included. There are three 
large storage compartments in the 
undersink cabinet. Youngstown Kitch- 
ens, div. of American-Standard, War- 
ren, Ohio. 

Circle No. 244 on Coupon, page 56. 


Homecraft Band Saw 

A new Homecraft band saw styled 
by Raymond Loewy Associates and 
made by Delta does such jobs as heavy 
duty curve cutting, resawing stock too 
thick or wide for other saws and saw- 
ing several boards at one time. The 
modern styling makes the tool itself 
a fine piece of shop furniture suitable 


for the family shop in a recreation 
room or other home setting where the 
whole family can take pride in a wood- 
working hobby. Also available are a 
new Homecraft drill press, a new 
Homecraft scroll saw and a new home 
workshop lathe, all of which also have 
been styled by Raymond Loewy Asso- 
ciates. Delta Power Tool Div., Rock- 
well Mfg. Co., Dept. AL, 473 N. Lex- 
ington Ave., Pittsburgh 8, Penna. 
Circle No. 245 on Coupon, page 56. 


Hex Key Knife Wrench Set 


Designed to permit 180° swivel 
without removing wrench from screw, 
the Hex Key Knife Wrench Set fea- 
tures case and keys bright zinc-plated 
for added sales appeal. Each set is 
packed in its own printed plastic case 
and 12 individually packaged sets are 
packed in a complete counter display 
carton. The set carries seven keys 
sized from .050” to 3/16”, to fit screws 
from No. 3 to 38”. Upland Industries, 
Dept. AL, 115 Sixth St., Upland, 
Penna. 

Circle No. 246 on Coupon, page 56. 
(continued on page 55) 
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@ Specialists in protection for the 
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Circle No. 25 on Coupon, page 56. 


HANDIEST TOOL IN YOUR YARD 
One man using a WHEEL-IT does the work of a man 


and a truck or two men. 
SEND FOR FREE INFORMATION 
and prices on model 550 WHEEL-IT lumber buggy. 


HAWKEYE INDUSTRIES, 820 Vivian, Longmont, Colo. 
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Circle No. 26 on Coupon, page 56. 








USTI 
FENCE 


POST and RAIL 
SCREEN TYPE PICKET 
RESIDENTIAL 





SAVE ON TRANSPORTATION 


OUR NEAREST POINT 1 [ | : , 
WOOD ‘Aros—Totedo, Ohio WE CAN Woutrarin YS “a 
W. VA.-- Bayard, Elkins, < 
Alexander, Webster 
Springs, Fort Springs 

Write For Catalog VA.—Clinchburg . 


WOOD PRODUCTS CO. 


TOLEDO, OHIO 


SERVE 
YOuR 
TRUCK 
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Circle No. 27 on Coupon, page 56. 
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STANDARD MOULDING BOOK 
cise .. $1.00 


Makes it easy to select and order by number the 
patterns you want for any use. Shows over 250 
mouldings in actual size perspective, with full de- 
tail of outline, and description of dimensions, 
price and use. 


AMERICAN LUMBERMAN, INC. 
139 NO. CLARK ST., CHICAGO 2, ILL. 


Enclosed is my check in the amount of $1.00 for 
the above book. 


Name 
Address 








October 28, 1957, AMERICAN LUMBERMAN AND 
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Technical Data 


Tenex Installations. Two four-page 
folders in full color, showing striking 
color photographs and _architect’s 
sketches of Tenex waferwood panel 
installations are available. Featured 
in the new literature are such unusual 
installations as rubbed gold Tenex 
panels applied to a gilded wall, slid- 
ing cabinet doors and other decorative 
design accents. Pack River Tree Farm 
Products, Dept. AL, P. O. Box 1452, 
Spokane, Wash. 

Circle No. 223 on Coupon, page 56. 


The three questions most often asked 
by lift truck owners and operators 
are answered in a new catalog, pro- 
duced by Hyster Co. These questions 
are: “What will the truck do?”, “Will 
it stand up in tough service?” and 
“Is it easy to service?” Finding the 
right answers to these questions helps 
owners to select the proper equipment 
for their handling jobs, states Hyster 
Co., Dept. AL, 1003 Myers St., Dan- 
ville, Ill. 

Circle No. 224 on Conpon, page 56. 


Gliding Door Hardware. “Sound 
Conditioned Kennatrack Gliding Door 
Hardware” is the title of a new, 32- 
page ‘catalog, which fully describes 


the entire Kennatrack line, including 
installation instructions. Featured are 
the new Kennatrack Scottie 2300 fold- 
ing door hardware and Kennatrack 
Scotsman 1800 gliding door hardware. 
Also available is a new Kennatrack 
price list, which became effective Oct. 
15. Kennatrack Corp., sub. of Ekco 
Products Co., Dept. AL, Elkhart, Ind. 
Circle No. 225 on Coupon, page 56. 


Outdoor Fork Trucks. Specifications 
and operating characteristics of the 
Clark-lift Y-350 and Y-400, outdoor 
fork trucks of 35,000-pound and 40,- 
000-pound capacities, are contained in 
a six-page, four-color catalog. Com- 
plete details of dimensions, travel and 
lift speeds and various components are 
given. Industrial Truck Div., Clark 
Equipment Co., Dept. AL, Battle 
Creek, Mich. 

Circle No. 226 on Coupon, page 56. 


Packaged Door Unit. A handy, four- 
page folder on Crestline’s new Bifold 
door unit describes how the unit comes 
prepackaged with all hardware fac- 
tory applied to cut installation time. 
Complete specifications are included 
along with useful ideas. Silcrest Co., 
Dept. AL, 100 Thomas St., Wausau, 
Wis. 

Circle No. 227 on Coupon, page 56. 








Phone TEmple 8-1448 





STARRY-KELLY 


LUMBER COMPANY, INC. 


Specializing in Ponderosa Pine 
and Associated Species 


Kiln Dried - Air Dried - Surfaced - Rough 
YARD and INDUSTRIAL STOCK 


Sales Agents & Wholesalers 
1120 Old National Bank Bidg.—SPOKANE 1, WASH. 


Something 


NEW 


Something 


Teletype $P-175 








Circle No. 28 on Coupon, page 56. 
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GARAGE DOORS INC. 


DETROIT 28, MICHIGAN 


19800 FITZPATRICK 


Circle No. 29 on Coupon, page 56. 


BUILDING PRODUCTS MERCHANDISER 


Exclusive 
Distributorship 
Available 


A new modern 
Combination Storm and 
Screen Door equipped 
with Easy Change 
Locking Device to permit 
easy change from 
Summer to Winter. 


The Sure-Grip 
Protecto-Plate 


with the 
‘Easy Change’ 
locking Device 





Storms and Screens. A new catalog 
sheet on the new Crestline self-stor- 
ing combination storms and screens 
with wooden frame and aluminum in- 
serts fully describes the unit’s many 
advantages. Silcrest Co., Dept. AL, 
100 Thomas St., Wausau, Wis. 

Circle No. 228 on Coupon, page 56. 


Consumer Data 


“Fine Finishes for Bathrooms” is 
the title of a new folder showing six 
new color effects, especially developed 
for use in wood-paneled bathrooms 
and bathroom woodwork. Western Pine 
Assn., Dept. AL, 510 Yeon Bldg., Port- 
land 4, Ore. 

Circle No. 229 on Coupon, page 56. 


Six special color effects developed 
for rumpus, recreation and party 
rooms are displayed in full color in a 
brand-new folder. Of envelope enclo- 
sure size, the folder tells how each of 
the color effects may be achieved by 
mixing paints and stains and applying 
them to wood paneling. Western Pine 
Assn., Dept. AL, 510 Yeon Bldg., 


Portland 4, Ore. 
Circle No. 230 on Coupon, page 56. 


Power Tools. Keyed to the theme, 
“Get Professional Results and Save 
Money with Weller Power Tools,” a 
new envelope stuffer and promotional 
piece carries pictures and descriptions 
of Weller soldering guns and soldering 
kits; the Weller saw (portable jig- 
saw); the power sander and the new 
sanding kit. Weller Electric Corp., 
Dept. AL, Easton, Penna. 

Circle No. 231 on Coupon, page 56. 


I Beautiful — Practical, can be 
painted in two-tone colors to 
match or harmonize with 
color scheme of your house. 


THE COMBINATION DOOR CO. FOND Du ‘ac, wis. 





Circle No. 30 on Coupon, page 56. 





American 
Lumberman 


Classified 
Advertising 





Terms — Cash With Order 
Minimum Charge $7.50 
Rates: 


| Time —30c per word for each insertion. 
Minimum charge of $1.50 per line. 


3 Times—25¢ per word for each consecutive 
insertion. Minimum charge of $1.25 
per line. 

Add $1.75 per insertion for blind ads bearing 

box number. 

No agency commission or cash discount 

allowed. 


All ads for classified section must be in Pub- 
lisher's office 14 days preceding date of publi- 
cation. Advertisements are set in uniform 6 
point style. No cuts or special borders allowed. 
Replies forwarded without additional charge. 
Count five words to a line and when less are 
specified or used, regular line rate is charged. 
When answering box numbers or mailing copy 
for ads address them to: 


AMERICAN LUMBERMAN, INC. 
139 N. Clark St., Chicago 2, Ill. 





HELP WANTED 











EXECUTIVE VICE-PRESIDENT 


*tor large well established eastern wholesale 
millwork and plywood distributor. A multi- 
million dollar operation. Must be a good or- 
ganizer. Capable of building sales. Send com- 
plete resume. Address Box Z-20, American 
Lumberman, Inc. 





Established Southern Wholesaler dealing in 
Southern Pine and West Coast Woods has 
opening for experienced Salesman with know!- 
edge of Railroad and Industrial Accounts. 
Would make Headquarters Home Office. Basis 
salary. percentage of profits, and travel ex- 
pense when away. Address Box Z-21, Amer- 
ican Lumberman, Inc. 





Experienced, aggressive salesmen and man- 
agers wanted, $6,000.00 to $15,000.00 a year 
earning power, would work out of high vol- 
ume retail lumber yard in Midwest. Please 
write to Box Z-25, American Lumberman, Inc. 


STENOGRAPHER 


Central Florida Lumber Dealer wishes to em- 
ploy experienced Stenographer who can take 
Dictation in Shorthand, use Dictaphone and 
Type. Air conditioned Office and good place 
to work. Address Box Z-27 American Lumber- 
man, Inc. 


SALES POSITION AVAILABLE 


Opportunity for young man as assistant to 
sales manager on marketing West Coast 
woods. Old established business located in 
Middle West. Write Box Z-28 American Lumber- 
man, Inc. 





SALES REPRESENTATIVES 
AVAILABLE 








DISTRIBUTION WANTED: Young. energetic 
wholesale lumber company with warehouses 
in Pittsburgh, Pennsylvania, and Columbus, 
Ohio, presently distributing Insulation Board 
line and Lumber products, looking for addi- 
tional related products to sell to retail lumber 
yards in these areas. We are looking for major 
products with acceptance. Mail general details 
to Box Z-31 American Lumberman, Inc. 





SALES REPRESENTATIVES 
WANTED 








Manufacturer of Awning and Casement Stack- 
ing window units wishes representation in 
Southern United States, Texas, Arkansas and 
Oklahoma. Our rotor operated unit sells for the 
same as most friction hinged units. Please 
mention lines now handling and territory cov- 


ered. 
BILTBEST CORPORATION 
P. O. Box 37 
Clarence, Missouri 

Distributor’s Representatives (2)—Experienced 
in Aluminum and Wood windows. Wholesale 
and retail sales to dealers and builders. Must 
have car and live in the vicinity of Catskill or 
Kingston, N. Y., also upstate New York. Send 
complete resume Empire Glass Works, 758 
Broadway, Albany, New York. 





SITUATIONS WANTED 











Experienced wholesale and retail lumberman 
desires full management of lumber and build- 
ing material yard in Oregon or California. 
Address Box Y-59 American Lumberman, Inc. 





REDWOOD MAN—1l2 years experience, both 
Wholesale and Direct Mill. Sales, purchasing, 
Management and Re-manufacturing. Have 
well rounded knowledge all other species. 
Future is important. Capable, responsible and 
ready to go. Address Box Z-22, American 
Lumberman, Inc. 


Managers Position wanted. Man of 35 with ten 
years experience, seven years as manager. 
References furnished. Address Box Z-29 Ameri- 
can Lumberman, Inc. 





SALES REPRESENTATIVES 
AVAILABLE 











Manufacturers Representative with established 
following serving lumber yards and building 
trade, Chicago area, seeks additional line of 
merit. Warehouse facilities. Address Box Z-30 
American Lumberman, Inc. 





Manufacturers Representative with following 
among Building Material, Hardware and Ar- 
chitectural Distributors interested in new 
and/or established quality lines. Manhattan. 
Westchester, S. Conn., Long Island and North 
Jersey. Offers dependable sales coverage, 
integrity and creative merchandising. Address 
Box Z-26 American Lumberman, Inc. 
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Salesmen—Leading manufacturers of sliding 
door and builders hardware has opening for 
sales representatives in Chicago and other 
Mid-west territories. Applicants should have 
sales experience in building supply field. Send 
qualifications and salary requirements in first 


letter. 
JOHN STERLING CORPORATION 
RICHMOND, ILLINOIS 





BUSINESS OPPORTUNITIES 





ATTENTION RETAIL LUMBER DEALERS: Add 
Pleasure Boats to your line. Find new custom- 
ers with boats. Enjoy the Boating boom. Boat 
customers buy paints, hardware and other 
products. For the best in boats WILSON & 
COMPANY, Nationwide Distributor, P. O. Box 
207 Norfolk, Va. Our firm is experienced in 
manufacture, distribution and sale of boats. 
We sell only the best from the finest boat 
producers, at prices you cannot duplicate. 
Plywood, Fiberglass or aluminum. Enter the 
po growing boat market with experienced 
aavice. 





LUMBER & DIMENSION 
WANTED 











DOUGLAS FIR PRODUCER NEEDED 


to supply, in volume, edge laminated fir 
boards, approximately 15"" thick by 7’’ to 11” 
wide by 16 ft. long. Finger jointing of in- 
dividual strips acceptable. Thermo setting, 
gluing and finger jointing equipment most de- 
sirable for lowest cost. Alternate methods will 
be considered. Reply at once detailing facil- 
ities and equipment to Box Z-32 American 
Lumberman, Inc. 


USED MACHINERY FOR SALE 








TIMBER, RIPPING AND SURFACING UNIT 


Band Saw 64" wheels, 8"’ saws 
Knight Carriage, 4 blocks 20 or 36’ long 
No. 1 Boss Timber Surfacer, size 30°’x16"" 


Other Equipment For Sale 


Berlin Band Resaw, 54°’ Wheels 6"" saws 
Ross Carrier, Model 70, 5 ton 

all Chain Saw #7 (Gasoline) 3 foot cut 
Monarch Uni-point circular CC Saw 5 H.P. 


OFFICE EQUIPMENT 


Burroughs Moon Hopkins Billing Machine 
Elliott Postal Card Printing Machine 

2 Kardexes - 14 drawers - cards 3x5 

Above equipment in excellent condition 

Now in place with motors, starters, switches 
and fans. 


Bishop Lbr. Co., 2315 Elston, Chicago, Ill. 





One used 6 ft. Prescott Resaw. 
Excellent Condition. 


THIEM PRODUCTS, INC. 


9800 W. Rogers Street 
Milwaukee 19, Wisconsin 





BUSINESSES FOR SALE 











For Sale—Lumber and Building Material Yard. 
One of North Dakota's best North Eastern 
part. Very well established. Rich farming 
community. Small town. Low overhead. Extra 
large territory. Strictly a money maker. Will 
show tax returns. Volume $250,000.00 to $400.- 
000.00. Excellent for two. Four extra large 
warehouses—2 new and office. Real Estate 
$15,000.00. Very clean stock at inventory. WM 
consider some land on trade. The one chance 
in a lifetime. Selling because of health. Pos- 
session January 1958. Address Box Z-23, Amer- 
ican Lumberman, Inc. 





FOR SALE 


Profitable, well-established building supply 
and contracting business located near gigantic 
new industrial development and near large 
recreational area. This is in a prosperous 
small town with good labor conditions. Owner 
desiring to retire. Write to Box Y-61 American 
Lumberman, Inc. 


LUMBER YARD FOR LEASE 


FOR LEASE, ERIE, PA. Modern lumber yard 
& equip., without inventory. available now. 
Open and closed lumber sheds, 532 Ft. private 
RR siding direct unloading from cars. 15,000 
sq. ft. ground area bldgs. incl. 13,000 sq. ft. 
completely closed. Separate office Bldg. 
Approx. 41/, acres. Corner location, easy truck 
access, within city limits, between U. S. 
Routes 5 and 20. Prendergast Co., Cleveland 
5, Ohio. 


FOR LEASE 

Modern millwork plant which can be easily 
converted to furniture plant. Completely 
equipped, 2 moulders, 2 surfacers, straight 
line rip saw. drum sander, shapers, chain 
mortiser, etc. Modern Moore Automatic Dry 
Kilns, 2 track, up to date maintenance ef 
for equipment, glenty of raw materials avail- 
able. This plant located in Georgia with any 
amount of yard space desired. Can be seen 
in operation any time by appointment. Address 
Box Y-46 American Lumberman, Inc. 


October 28, 1957, AMERICAN LUMBERMAN AND 








BUSINESSES FOR SALE 








MISCELLANEOUS FOR SALE 











BOOKS FOR SALE 











Best building material business in best tourist 
area of Michigan. Modern salesroom and 
warehouse, private siding. Excellent prospects. 
Owner retiring. Will lease land and buildings. 
About sixty t 1ousand will handle stock and 
equipment. Address Box Y-47 American Lum- 
berman, Inc. 





For Sale or Lease 
Profitable Lumber and Supply yard, estab- 
lished 1925. Fastest growing area in Ohio. 
Inventory $65,000.00. Owner retiring. Address 
Box No. Z-24, American Lumberman, Inc. 





RAILS — FOR SALE 


STEEL RAILS 
New and reconditioned relaying rails, all 
weights, for dry kilns and other purposes. 
MIDWEST STEEL CORPORATION 
518 Dryden St., Charleston, W. Va. 

















NEW PRODUCTS 


(begins on page 48) 





U.S. Pat. No. 2,697,019 
Sure-Fit Backsplash 


A new extruded aluminum back- 
splash is being added to the Chrom- 
edge Sure-Fit line. It is applied along 
with plastic sheet or laminate cover- 
ings—either before or after the ply- 
wood top is secured to the cabinet. A 
tapered securing flange at the base of 
the new backsplash extends toward the 
front of the counter. This flange is 
screwed directly to the plywood coun- 
tertop before the covering is applied. 
New metal end stops and an inside 
corner unit are also featured. The 
B & T Metals Co., Dept. AL, 425 W. 
Town St., Columbus 16, Ohio. 

Circle No. 232 on Coupon, page 56. 


Furnace-Air Conditioner 


A new Perfection appliance-styled 
furnace-air conditioner can be in- 
stalled anywhere — even built into 
family rooms, recreation rooms or al- 
coves where conventional units would 
be considered unsightly. All duct work, 
piping and wiring can be completely 
hidden. White baked enamel bottom 
panel and aluminum finish expanded 
metal grill with chrome trim har- 


BUILDING PRODUCTS MERCHANDISER 


CARPENTERS APRONS 
Write for prices and information. 


THE MINNESOTA SPECIALTY CO. 
Minneapolis, Minn. 





INTRODUCTORY OFFER 


FREE—Latest complete catalog—FREE. Get ac- 
quainted special low prices on full line plumb- 
ing. heating, hardware, specialties. 


SEABOARD PLUMBING SPECIALTY CORP. 
1007 Atlantic Ave. Dept. AL—Brooklyn, N. Y. 


SALESMEN WANTED ALL TERRITORIES 


monizes with any style of architecture. 
Furnace is supplied in capacities from 
75,000 to 200,000 btu; summer cooling 
unit can be made part of the initial 
installation or added later. Perfection 
Industries, Div. of Hupp Corp., Dept. 
AL, 1135 Ivanhoe Road, Cleveland 10, 


Ohio. 
Circle No. 233 on Coupon, page 56. 


Hand Level 


Called the True Sight, a new low- 
priced surveying instrument can be 
used for rough leveling, grading and 
contouring and preliminary surveys. 
The hand level has a black, non-reflec- 
tive impact resistant phenolic plastic 
body, which is shaped to fit the hand. 
The sensitive level vial can be easily 
read at the same time a sighting is 
made. Farmers, homeowners, builders 
and masons will find this useful hand 
level accurate as well as inexpensive. 
David White Instrument Co., Dept. 
AL, 315 W. Court St., Milwaukee, Wis. 

Circle No. 234 on Coupon, page 56. 





What's Your Answer? 
(Questions on page 51) 
The planning center. See article, 

page 28. 

National Mfg. Co. See ad, inside 
back cover. 

So that yards with small fork lift 
trucks may handle the units. See 
article, page 40. 

Good workmanship. See 
side back cover. 

No. 1 retail location; a good traf- 
fic location at a higher price is 
better economy than a non-retail 
location at a lower real estate 
price. See article, page 32. 

By offering you four new racks 
to choose from and also the 
widths of screening most called 
for by your customers. See ad, 
nage 50. 

To enable the cashier to handle 
both store and warehouse transac- 
tions and to keep an eye on both 
sales sources. See article, page 22. 
A five-piece, full-color display, 
which gives you maximum versa- 
tility as a counter or window 
showpiece. See ad, page 17. 
Diamond Lumber Co. See photo, 
page 44. 

Buckets, pails and farm tubs. See 
ad, page 13. 


ad, out- 


CYCLOPEDIA OF BUILDING TERMS 
Compiled by American Lumberman $0c 


Useful to newcomers in the industry and ex- 
perienced personnel alike. A handy reference 
to: over 1000 building terms, charts and tables; 
fundamentals of light construction: legal terms 
connected with the building field. 


BUILDING INSULATION 
Paul D. Close......... dee end . $5.25 


Anything you, your oules staff and conteacters 
want to know about insulation can be found 
in this book. Covers the entire field of heat 
and sound insulation, including the develop- 
ment of commercial insulations, types and how 
to apply, theory and economics of thermal in- 
sulation, relative heat-loss co-efficients of 
materials, fuel savings of various insulations, 
how to prevent condensation. 402 pages. 


AMERICAN LUMBERMAN, INC. 
139 N. Clark St., Chicago 2, Ill. 


Double-Duty Shelf 


A specially designed towel shelf-dry- 
ing rack combination provides 8’ of 
drying space as well as 5 towel bars, 
8 hooks and a roomy 22” x 9%” 
shelf. It’s easy to attach to almost any 
type of wall surface, says manufac- 
turer. Two or more shelves can create 
a new storage wall, anywhere it’s 
needed, in the kitchen, laundry or 
closets. The Autoyre Co., sub. of Ekco 
Products Co., Dept. AL, 221 N. LaSalle 
St., Chicago 1, Ill. 

Circle No. 235 on Coupon, page 56. 


























Fiberglas Fabric in Foldoor 


Use of Fiberglas as a backing for 
the vinyl surface of its Foldoor Lux- 
ury Fabric folding doors gives them 
a more “tailored up” appearance, elim- 


inates the possibility of shrinkage 
and provides a fire barrier, states 
manufacturer. Designed for institu- 
tional use, the new Foldoor will not 
crease or wrinkle and, because of the 
presence of Fiberglas, is more dimen- 
sionally stable, it is said. Holcomb & 
Hoke Mfg. Co., Inc., Dept. AL, 1545 

Van Buren St., Indianapolis, Ind. 

Circle No. 236 on Coupon, page 56. 
(continued on page 58) 
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Selling Around a Post 

Construction of this simple dowel 
display around support posts at Root 
Builder’s Supplies, Hoquiam, Wash.., 
has increased sales. The dowels, sup- 
ported by molding extending 114” 
above concrete at the post’s base 
and a four-section top support of 
1” x 3” stock, are placed in the racks 
and spiraled at the bottom to create 
an attractive effect. 

“We find this easy-to-build dis- 
play for dowels not only a space- 
saver but a sales booster,” says man- 
ager Donald Root. “We also find 
dowel purchases have a way of 
creating related sales.” 
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for only $60 


per hundred? 


That’s all it costs to send four issues of HOME 
Maintenance & Improvement to 100 homeowners 
whose business you’d like to have. We don’t guar- 
antee you'll rope every one, but the experience of 
many other lumber retailers indicates that HOME 
helps put your brand on these prospects. 


Try sending HOME Maintenance & Improve- 
ment quarterly to either your own mailing list 
or one we can develop for you. HOME is full of 
detailed photos and stories on house plans, home 
remodeling and repair, all referring to you, the 
local lumber dealer who sends them HOME, as 
source of materials. 


HOME holds great interest for all families— 
those who prefer contractor help as well as those 


BUILDING PRODUCTS MERCHANDISER 








who are looking for how-to information. A recent 
readership survey indicates that 98% of readers 
know the name of the dealer sending them HOME 
magazine; 75% have made purchases as a result 
of receiving it. 


Over 1600 lumber retailers have found that 
sending this helpful publication is a profitable way 
to advertise—because HOME makes it easier for 
the consumer to know what he wants to buy. It 
costs only 15¢ per copy, including your front cover 
imprint, all handling and mailing charges. 

We will be glad to send you full information 
about this outstanding promotional service. Just 
fill in coupon below and mail. Or, if you prefer, 
telephone collect. 








Service Manager, Room 2000K, 

HOME Maintenance & Improvement 

139 North Clark Street, Chicago 2, Illinois. 
FInancial 6-5380 


( ) Send us complete information, with no obliga- 
tion on HOME and its new homeowner mailing 
list service. 

( ) We already use HOME, but would like full de- 
tails on the new homeowner mailing list service. 


Business name 


Street 


City__ E Zone State 


Your name 








Circle No. 19 on Coupon, page 56. 








The only highway that isn’t crowded on week-ends is the 
road to success. 
* * cs 
Uy wife thinks sh hanged. She’s always talking about what 
a fool she used ti 


\ sailor who was asked if he had any pornographic literature 
yelled back; “I don’t even have a pornograph!” 


* * * 


Chestnut time 
‘He dresses natttly.” 
“Natalie who?’ 


It isn’t true that a woman always has the last word. Sometimes 
she’s talking to another woman. 


* * * 


“It’s available from MAUK” — an axiom among retailers and 
founded on fact, more than fifty years of fact. 

MAUK supplies all building materials from flooring, yes, even 
sub-flooring, to the triumphant topmost shingle. Name brands, all 
yrades, straight or mixed cars. MAUK can serve you better and 
that’s a fact. 

x * x 


Simple Celia says she’s a vegetarian. She only goes out with 
men who have plenty of lettuce 


ee 2 


Bill Smith (you know old Bill Smith. He’s so handy to hav 
around for anonymous stories.) Well, Bill Smith, who is due at 
work at nine o'clock in the morning, crawled in at ten. His face 
was battered in, his teeth knocked out, his jaw was dislocated 
and he was limping 

“Do you see the clock?” thundered the boss. “It’s ten A.M 

“Yes, I know,” explained Bill, “and I’m sorry. You see, sir, 
I fell out of a window.” 

The boss sneered, “That took you an hour 


2) 


Do You Know Dep't. 

Do you know what a girdle is? 
stern reality. 

Do you know the naughtycal term for girls’ slacks? Rear 
admirable. 

Do you know how to keep from being behind? 
by buying MAUK ; 


A fictitious tail based upon 


3y being ahead 


x* * * 


MAUK Seattle Lumber Co. 
Seattle 5, Washington 


* 


The C. A. MAUK Lumber Co. 


Toledo 8, Ohio 
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NEW PRODUCTS 


(begins on page 48) 





Root Destroyer 


New Boyer Root Destroyer is a fast acting, inexpensive 
way to open sluggish or clogged sewers, it is said. Simply 
mix with water and pour this amazing chemical solution 
into an open sewer trap. It cannot harm pipes and will 
clear roots, paper, cloth or waste materials from sewer 
lines, claims manufacturer. Boyer Chemical Co., Dept. AL, 
1611 Church St., Evanston, III. 

Circle No. 237 on Coupon, page 56. 


Magnet Latch for Cabinet Doors 


Magnet Latch has powerful 10-pound holding power, 
yet permits easy opening of cabinet doors, says maker. 
Oversize magnet contact area provides positive door clo- 
sure even if door is slightly warped or sagging, it is said. 
An exclusive “pivot-cushion” action absorbs door-slam 
shock to prevent damage to door and latch. Easily attached 
to all styles of wood and metal doors with three screws. 
Heppner Sales Co., Dept. AL, Box 608, Round Lake, III. 
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Polyethylene Sheeting 


A new polyethylene film is packaged in a special carton, 
which permits pullout and cutting of the sheeting without 
removing the roll from the box. Designed like the wax- 
paper box used by the housewife, the carton is slightly 
over 4’ in length and contains 100’ of 4 mil film in 1614’ 
width. A 215’ box contains 100’ of the 1014’ width. The 
polyethylene has an edge-print which marks footage, thick- 
ness and width right on the sheeting itself. Kordite Co., 
div. of Textron, Inc., Dept. AL, Macedon, N. Y. 
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Grubbing Tongs 


Marketed in two sizes as Shox-Stok Grubbing Tongs, this 
land clearing tool is designed to clear brush and trees to 
10” diameter from windrows, stream banks, fences, drain- 
age ditches, pastures and timber. Specially designed ad- 
justable swing-aside Brush Plate prevents slipping of 
small brush and saplings, says maker. Will handle the 
power of all farm tractors; tractor can pull tree from any 
direction without danger of side-bending and growth is 
removed cleanly, roots and all, it is claimed. Shox-Stok, 
Inc., Dept. AL, Wellington, Ohio. 
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Modern Log Homes 


Ideal for homes, motels, commercial buildings and sum- 
mer cottages, modern log homes provide an answer to low 
cost housing. Logs are cut to your plans and specifications 
to fill your need. They are round, inside and out, tongue 
and grooved. Logs come in five sizes: 6”, 7”, 8”, 9” and 
10” in diameter. Erection time on walls of averaze house 
is one to two days; one factory man is furnished with 
each order, says manufacturer. Lumber Enterprises, Inc., 
Dept. AL, 2815% 1st Ave., N., Billings, Mont. 
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Electric Reciprocating Saw 


A new electric reciprocating saw enables user to cut 
flush with any surface in any position, it is said. Desig- 
nated as Model 250 Super Saw, the unit has an over- 
all length of 16” (minus sawblade) and is equipped with 
a % hp 5.0 amp motor, providing power plus for all 
manner of heavy duty cutting applications. Flush cut arm 
permits removing baseboards, quarter round, bolts, rods, 
nails, etc., flush with the surface and arm is reversible 
for right or left-hand cuts. Equipment also includes com- 
plete line of sawblades for all types of cutting, such as 
keyhole, wood scroll, etc. R. C. S. Tool Corp., Dept. AL, 
P. O. Box 661, Bloomington, III. 
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BIG 4 


HANGER 
and Braced Rail 


Regardless of the weather — you 
can keep everything under con- 
trol with this heavy duty hanger 
on the job. Built strong and 
rugged to withstand rough 
weather—be it rain, snow or high 
winds. A giant of strength ready 
to perform a man-sized job in 
manipulating bulky sliding doors 
without strain or friction. Easy to 
install, smooth and efficient in 
operation. 


56% Anniversary 
of NATIONAL is celebrated this month, marking a 
healthy growth and expansion of our line of builders’ 


hardware. Thanks to the buying confidence of our 
loyal trade, this fine progress has been made possible. 


* * 


“BIG 4” HANGER "BRACED” RAIL 


MANUFACTURING COMPANY : Sterling, Illinois 
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THIS IS rexele)>, | 
WORKMANSHIP 


\ J OOD workmanship is one of the 
most important factors in preventing 
leaky brick walls. 

Good workmanship includes wetting 
the brick —completely filling the head 
and bed joints—and back-plastering 
the face brick before the back-up units 
are laid. 

Expect trouble when the face brick are 
not parged. Even if the space between 
the face brick and the back-up units is 
slushed, it cannot be completely filled 
with mortar. Voids are left between the 
mortar and the brick, through which 


water may enter, trickle down and leak 
to the inside of the wall. 

Brixment mortar enables the brick- 
layer to back-plaster quickly and 
easily. Brixment mortar has great 
plasticity, high water-retaining capac- 


ity and bonding quality, great resist 
ance to freezing and thawing, and 
freedom from efflorescence. Because 
of this combination of advantages, 
Brixment is the leading masonry 
cement on the market. 


BRIXMENT 


LOUISVILLE CEMENT COMPANY, Incorporated, LOUISVILLE, KENTUCKY 
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